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Welcome

essage from Trent Henry,
Canadian Chairman and CEO

The future is a funny thing. It’s a blank canvas of possibility. And a universe speckled 

with unknowns. You can view it in so many different ways: endless potential or 

potentially endless challenges. Any way you cut it, for me the word future is always 

synonymous with the word excitement. 

As the father of two young sons, I live in a constant flurry of milestones. There are so many 
landmark firsts, new beginnings, bittersweet finales, school years and hockey seasons, and 
birthday cakes at the kitchen table. There is nothing like living with kids to keep you focused on 
what’s coming next. 

True, too, for a firm like ours. Walking through the airport not long ago, my youngest son was 
drawn in by one of our bold EY banner ads. Looking up at the life-size image of our trademark, 
briefcase-toting astronaut man, his question was simple: “That’s you. Right, Dad?”

Not wanting to spoil the moment, I’ll admit, I was reluctant to tell him otherwise. Who wouldn’t 
want to be the astronaut in their son’s eyes? But more than that, his question got me thinking; 
maybe I need to think more like that astronaut. Maybe we all do. 

The world is changing so quickly. Every year – even every quarter – is different from the one 
that came before. 

Governments are evolving and policies are shifting. The regulatory environment is more 
complex than ever. Canadian natural resources are main players on the global stage. Technology 
is moving at light speed. Trade is flowing in different directions. New economies are forever 
changing the way we do business. 

If ever there was a time when an astronaut’s spirit was needed, it’s now. The desire to explore, 
the courage to venture out, the imagination to see new ways of doing things… These are the 
characteristics that equip us to go boldly into that great unknown that is our future and build 
something better. 

In that spirit, and on the occasion of our firm’s 150th anniversary, we at EY are celebrating the 
strength of our past and using that to buoy us into a boundless future. 

The pages that follow are filled with your observations on the trends and changes that are 
shaping our working world. They celebrate where we’ve been, together, by looking at where we 
can go next. This content is about that endless potential and the potentially endless challenges 
we’ll tackle, with a view to the spectacularly exciting journey ahead. 

We have much to celebrate after 150 years in Canada, and much of it is thanks to you, our 
alumni, and our exceptional, lifelong relationships. Together, we’ve evolved this firm into the 
thriving organization it is today — a firm of trusted, innovative advisors, whose people come to 
work every day committed to our purpose of building a better working world. 

Thank you for being such an important part of our journey. And thank you for being with us on 
the road ahead. I, for one, cannot wait to see where we go from here.

Trent Henry 
Chairman and CEO

M
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“Congratulations to our entire EY community 
in Canada, including my colleagues and all 
of EY’s clients, our contacts, alumni, our 
regulators and the communities in which we 
do business. 

Thank you for helping us evolve these past 
150 years to the great firm we are today. 
Together, we’ve helped build sustainable 
economic growth, trust and confidence in 
the market, and we’ve contributed to the 
development of talent in all of its forms in 
Canada and well beyond. 

In the years ahead, you can count on 
our continued commitment to quality, 
collaboration and connected, responsive, 
insightful service. I can’t wait to see what we’ll 
achieve in the next 150 years.”

“Thank you to all our people, alumni and 
clients in Canada for 150 years of building a 
better working world.  

For 150 years, we’ve been inspiring trust 
in the capital markets and helping to keep 
them flowing, working with governments and 
businesses to foster sustainable, long-term 
growth and encouraging the development of 
the builders, visionaries and achievers across 
this country. 

We have a rich, proud history in Canada, and 
we’re building on it to create a bright future. 
It’s exciting to imagine how we’ll work together 
to continue building a better working world in 
the decades to come.”

Mark Weinberger
Global Chairman and CEO  
EY

Steve Howe
Americas Managing Partner 
EY

reetings from  
around the worldG
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Inspired by our purpose of building a better working world, these pieces were 
created by Canadian artists Isabel M. Martinez and Alex McLeod, working with the 
Contact Photography Festival.  They illustrate how balancing work, play, creativity 
and business can reap positive and innovative results, while fostering hope. 

uilding on a long history of supporting visual artists in Canada, EY commissioned 
custom photography as part of our anniversary celebrations this year.

Build

Connect Convene Create

Inspire

Transform

Grow

Engage Envision Respond
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fundamental forces
shaping the future of Canadian business

1

2

7
As we reflect on 150 years of building sustainable economic growth, trust and 
confidence in Canada – and look ahead to a bold future – alumni from across the 
country have shared their insights on the key forces that are fundamentally reshaping 
our shared future.

Since 2005, the number 
of people on the internet 
has nearly tripled to 
2.97 billion. Thirty 
years ago, only one 
person in 1,000 had a 
mobile phone. Today 
there are nearly seven 
billion mobile phone 
subscriptions worldwide.

The World in 2014, ICT Facts and Figures, 
International Telecommunication Union

The ongoing digital transformation
Digital ecosystems are driving innovations at a faster rate than ever before. Quantum 
leaps in digital scale are producing tremendous new business opportunities – opening 
new markets, reimagining products and services, and fostering better collaboration. 

Our alumni report that data analytics present enormous potential to deliver insights 
that drive better decision-making. Others talk about the impact of nanotechnology, 
digital networks that enable seamless information sharing across boundaries, and 
changing relationships with customers and suppliers. This digital transformation is 
also an opportunity to rethink the way we work, from mobile office environments, to 
global teaming, to technology as a tool for attracting, retaining and supporting the 
best talent.

As always, leaders are also eyeing the corresponding risks – from security threats to 
the cost of chasing the “next big thing.” Canadian businesses will need to adapt and 
seize transformative digital opportunities to reap the rewards of tomorrow’s markets. 

Global marketplace
Many EY alumni have cited globalization as the dominant factor shaping the future 
of their organizations. They speak of the pressures on costs, the challenge of global 
integration, and the complexity of operating in markets with profoundly different 
labour, regulatory and cultural environments. At the same time, they are optimistic 
about the international growth opportunities yielded by rapid advances in technology, 
declining costs of transportation, and fewer barriers to trade and investment. 
Canadian companies looking to excel amid expanding globalization will have to 
balance the competing interests of consumer demand for more locally produced 
products and services with the drive for bold growth into new markets. Differences 
across geographies mean one size does not fit all. 
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fundamental forces
shaping the future of Canadian business

3The talent imperative
Our alumni are vocal about the need to rethink how 
organizations identify, develop and manage talent.  
Those in manufacturing and the resource and energy 
sectors have cited the skilled talent crisis as a pivotal 
factor in their ability to survive, let alone pursue growth. 
They speak of an urgent need for better collaboration 
between Canada’s private sector, government and 
educational institutions to promote the trades as a 
rewarding career. 

Some leaders point to immigration as a way to fill the 
talent and skills gap, while others are grappling with the 
changing needs of younger workers. 

Top of mind is the business case for improving the 
way talent is identified and promoted, and the need 
for more collaborative teams — especially those that 
bring together a broad range of people with different 
backgrounds, experiences and perspectives. 

To build better working teams and outperform 
competitors, Canadian organizations will require an 
inclusive culture, focused training and development, 
innovative recognition and reward frameworks, and 
the right tools to remain connected and productive 
regardless of location or role.
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5Accountability and evolving 
approaches to governance
Our alumni speak of the new realities that investors, 
consumers, governments and regulators face in this 
post-financial crisis era. That’s true abroad, and right 
here at home. Many suggest that companies will face 
an evolving need to show how “good governance” is 
the bedrock at the core of all their operations. 

At the same time, companies’ relationships with 
governments and regulators will continue to evolve, 
too. As these groups partner in new ways in the 
years ahead, new opportunities and challenges are 
sure to emerge. An ongoing and often refreshed 
approach to governance will continue to be essential 
to the success of Canadian businesses going forward. 

8

4The capital agenda
Our alumni work in all parts of Canada across dozens 
of sectors. Though the differences in priorities and 
challenges are wide, many speak of the need to keep 
capital flowing, especially in the near future as both the 
domestic and global economies seek stable growth.  

For governments at all levels, public-private partner-
ships are becoming a popular financing option, with 
governments and companies sharing both risks and 
rewards. In the private sphere, the movement of capital 
across borders is creating both opportunities and risks.  
Our alumni speak of the need for sustained pressure 
to reduce red tape, but also to foster broader financing 
opportunities and vehicles for startups, citing the 
importance of cultivating an “innovation economy.”   
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Evolving entrepreneurship
Our alumni have spoken about the importance of improving the 
environment for Canadian entrepreneurs, to ensure they can power our 
economy in the years ahead. They speak of the need to lower startup 
costs and broaden the access to venture capital and other sources of 
funding, particularly in “the innovation sector.”  

Other tactics suggested by alumni across several sectors include stronger 
mentoring networks, increased efforts to boost research and development 
activity, and improved education and training that focus specifically on the 
needs of entrepreneurs. Not surprisingly, alumni look to the technology 
sector as a strong area of potential startup growth, but many also cite 
opportunities for innovations that support more traditional sectors, 
including resource extraction and manufacturing.  

Resource sustainability
Many of our alumni are prominent leaders in Canada’s resource and 
energy sectors. Recognizing that our nation’s economy is integrally 
connected to the sustainability of our natural resources, alumni in these 
organizations emphasize the importance of building business strategies 
that encourage growth while also embracing their responsibilities to the 
environment and communities in which they function. They point to the 
challenges of building and maintaining infrastructure, an enduring skills 
shortage, high energy costs, increasing global competition, and the 
growing influence of communities on their social licence to operate. Yet 
alumni remain positive about emerging opportunities for growth, driven in 
part by technological innovations that unlock new sources, but also by an 
increasing push to global expansion for Canadian-led firms.  

These forces will 
fundamentally 
change strategic 
decision-making and 
business models 
in every industry. 
What’s more, they 
will alter the way our 
alumni deploy their 
strengths, skills and 
experiences. 

Read on for EY 
alumni insights on 
how a bold future of 
Canadian business is 
unfolding.
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Pacific
Our journey

150 years in Canada has been a remarkable journey…
…join us as we travel across the country to meet the people of EY
Over a century and a half of serving Canadian business, EY in 

its many incarnations has been part of dramatic change across 

our nation. As witness, partner and even driver of unending 

evolution, the firm has been powered from the start by one 

constant: a remarkable community of professionals who 

have come together to build a better working world.  

In the pages that follow, you’ll meet peers from every region in 

Canada, representing dozens of sectors and a myriad of post-

EY career paths. As they share their insights on where we’ve 

been — by looking at where our world is going next — you’ll see 

that though the predictions vary and the expertise is broad, 

the heart of the EY experience remains an extraordinary 

network of colleagues from coast to coast to coast.
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Atlantic
150 years in Canada has been a remarkable journey…
…join us as we travel across the country to meet the people of EY

Join us on this cross-country tour to 
meet just some of our astonishing 
alumni, and you’ll discover the 
people, places and events that have 
made EY the firm it is today. 
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“It’s been an incredible journey so far, and while 150 years 
is a great accomplishment, we’re even more excited to look 
ahead at the great things to come.”

Our province is set to enter a new period 

of economic growth driven by untapped 

opportunities in the liquefied natural gas 

(LNG) sector, a burgeoning technology 

industry and BC’s strategic position as 

a gateway economy to flourishing Asia 

markets. In 2015, our province is expected 

to have the second-largest GDP growth in 

the country, second only to Alberta. Now 

that’s something to get excited about! 

LNG is projected to become a $200 billion 

industry if just two of the 15 proposed 

energy projects move ahead. Every sector 

in BC will be fuelled by this growth — from 

engineering, to real estate, to infrastructure, 

and companies both large and small will 

benefit. 

BC’s technology industry is also 

experiencing profound growth. It has 

become the second-largest contributor to 

private sector job growth in the last decade, 

with 90,000 professionals working at 

8,903 technology companies. BC has also 

caught the attention of Silicon Valley, with 

Microsoft  announcing it will establish a 

Centre of Excellence in Vancouver, and other 

tech giants like Sony Pictures Imageworks, 

Amazon, Facebook and Salesforce.com also 

setting up shop locally. 

The world is at our front door. Vancouver 

has become the gateway for Asian trade 

with North America. We now have the 

largest port in Canada, the second and fifth 

largest in North America. Our international 

airport (YVR) was named the number-

one airport in North America for the fifth 

consecutive year. And our province is home 

to a large Asian diaspora, giving us a cultural 

advantage for conducting business in Asia.

EY is making some big, bold investments in 

this market to meet the growing demand, 

including the addition of new direct-admit 

partners and recent partner promotes, a 

formidable recruiting strategy that brings 

It’s an exciting time to be in business in 
British Columbia. This is true regardless 
of whether you’re in professional services, 
natural resources or the public sector, or an 
entrepreneur. 

EY IN VANCOUVER:
Opened in 1945 as Clarkson Gordon

Continued growth through mergers 
with:

• Wilson & Co (1986) 

• Yada, Tompkins, Humphries, 
Palmer & Co. (1990)

• Blair Crosson Voyer (2003)

• Ellis Foster (2005) 

Total number of partners and staff 
today: 415 

 

Pacific

12
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world-class talent to our team, and 

technical training to expand the 

skills of our existing high-performing 

teams. We’re forming devoted 

industry teams that are highly 

specialized and working seamlessly 

with experienced EY professionals 

around the globe. 

It’s been an incredible journey so 

far, and while 150 years is a great 

accomplishment, we’re even more 

excited to look ahead at the great 

things to come. I want to extend 

a heartfelt thank you to our BC 

alumni who have gone on to do so 

many great things, all the while 

championing their roots and the EY 

brand. We owe much of this growth 

and success to you! 

Fiona Macfarlane 
Managing Partner, BC  
Chief Inclusiveness Officer

Cheryl Yaremko
Executive Vice President Finance and CFO, BC Hydro 
Vancouver, 1991-96

Turning data into information

“With smart grids and smart meters collecting data, it’s 
now about data governance and management. Only when 
we’re able to turn data into information does it become 
valuable. That’s when we can improve both our operations 
and service to our consumers. And with new advances in 
technology, we can see where energy is being used, which 
enables our conservation efforts.“

On the advantages and complexity of technology

“We’re seeing an increase in technology in the workplace. 
People are using new tools in their personal lives and want 
to bring them into their professional lives, but there needs 
to be a balance between technology and safety. Making 
the most of technology requires identifying how we can 
benefit from it, while managing its complexity.”

What’s ahead for British Columbia

“We’re entering a critical time in BC. We’ve seen lots of 
global interest in the province, but we really need to 
capitalize on that interest. We’re not the only viable area 
for investment.”

Award-  
winning 
leadership

• Managing Partner Fiona 
Macfarlane has been 
named among Women’s 
Executive Network’s 
Canada’s Most Powerful 
Women: Top 100 Women 
in Canada twice, and has 
been honoured by the 
International Women’s 
Forum (IWF) as the 2013 
IWF Woman Who Makes 
a Difference.  Previously, 
Fiona was EY’s Managing 
Partner for the Canadian 
Tax practice, the first 
woman among the Big Four 
accounting firms in Canada 
to have held such a role.

• In February 2013, Advisory 
Partner John Bethel 
received the coveted 
Queen’s Diamond Jubilee 
Medal in recognition of his 
exceptional public service.

Pacific  | Our alumni speak

Did you know?
The Pacific region EY Entrepreneur Of 
The Year™ program has consistently had 
the largest regional gala in the world, 
with over 1,650 guests in 2014!
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Pacific  | Our alumni speak

On the importance of discipline

“Things can move quickly in commodity prices; the 
key to success is sticking to a long-term strategic plan. 
Capital discipline appears to be here to stay; now the 
focus needs to stay on growing to make shareholders 
money, not just growth for growth’s sake. When 
prices creep up, or when there is more exploration 
success, will people hold onto this discipline?”

On corporate citizenship

“Reputation comes from building good relationships 
and trust, and starts with a responsibility around our 
environment. We need to be good corporate citizens 
and remain proud of paying taxes. We must constantly 
ask ourselves, ‘Are we trying to help build nations and 
skill sets, or are we just bringing in expats to do the 
job?’”

Taking odds on Canada’s future

“It all starts with the people. Canada has no shortage 
of smart people, but are they passionate? Do they 
have integrity? At the end of the day, success comes 
by building a strong team with people who are 
passionate and committed to doing things the right 
way.  I like the odds of success here.”

On Canadians and health care

“Health care in Canada is one of the single largest concerns that 
Canadians have. It’s one of the things they take most seriously 
of which they are most proud. Blue Cross has been around 
for 75 years, and our role is going to become even larger in 
conjunction with governments and the population, in ensuring 
the sustainability of the system. I see a future of nothing but 
opportunity.”

On opportunities of the future

“The biggest opportunity – and challenge – that I see is a 
rebalancing of health care. We remain deeply committed to 
universality, but the model that’s in place now — a single channel 
of funding from government — is unlikely to survive. Right now 
we’re asking ourselves how we can deliver health care in the 
most efficient, effective and most financially responsible way to 
meet the needs of the Canadian population.” 

On a national consensus about Canada’s future 

“We have a tremendous set of resources in this country, both 
human and physical. We are trying to exploit them without a 
national consensus on how we’re going to develop overall as 
a country. For example, Norway has done an incredible job of 
creating a national frameworkfor resource development and 
economic well-being. To solve this challenge we need strong 
leadership willing to make decisions based on national  
interests, rather than political expediency. “

Did you know?
LNG is projected to become a $200 billion 
industry, fuelling every sector in BC.

Tom Whelan
Chief Financial Officer 
Nevsun Resources Ltd. 
Vancouver, Toronto 
1992-2014

Jan Grude
President and CEO 
Pacific Blue Cross 
Vancouver, 1994-98 
Arthur Young (UK) 
1983-87
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Fast fact
Jim, a passionate cyclist, recently completed the GranFondo, a 122-km 
race from Vancouver to Whistler.

In 2014, there are approximately 
90,000 professionals working at 
8,903 technology companies in BC.

“I joined the firm as an auditor in 1981. From the 
beginning, I knew I would get a great education and be 
able to pursue global opportunities. Later, while working 
in transactions, I discovered it really took the skill of 
an auditor to find the opportunity to create value for 
clients.”

“What really drew me to the mining sector initially 
was the quality of the people and the opportunity 
to participate in fundamental value creation. Mining 
companies have a chance to make a lasting and positive 
impact on the communities where they operate and on 
the economy generally.”

Jim Slattery 
Senior Vice President and CFO 
Capstone Mining
Toronto, Paris 
1981-87; 1993-97

Building on a 30-year career in financial leadership, Vancouver-
based alumnus Jim Slattery joined Capstone Mining in 2013 after 
eight years as CFO of Inmet Mining Corporation. Jim has also 
held executive roles with Wescast Industries, an automotive parts 
supplier, and manufacturer Canadian General-Tower Ltd. During his 
tenure with the firm, Jim worked  in audit in Toronto and Paris, then 
later as a partner in corporate finance in Toronto.

On the future of mining in Canada

“Canada’s mining resource sector – particularly base 
metals – is to a large extent  based outside of the 
country now. We have a history of market leadership and 
intellectual capital that’s in demand all over the world. 
The real question industry needs to ask itself now is how 
we continue developing this unique advantage without a 
domestic resource base.”

On globalization and stability

“The greatest threat to the flow of capital in today’s 
globalized world, particularly in mining, is the near 
continuous state of geopolitical upheavals. Geopolitical 
instability creates uncertainty, fear and no-go zones for 
mining and metals companies in addition to dampening 
social and economic growth.”
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Cameron Fleming and 
Robert Boscacci  
Co-owners, HealthLinc 
Medical Equipment Ltd.     

Robert Boscacci and Cameron Fleming 
discovered a shared interest in growing 
small to mid-size companies while 
working in EY’s Vancouver practice in the 
mid-2000s. Seizing an opportunity to join 
the fast-growing health-care sector, they 
acquired a medical equipment company 
in 2012. Under their leadership, award-
winning HealthLinc Medical Equipment 
Ltd. (HME Mobility & Accessibility) has 
become one of the largest independent 
dealers of mobility and home medical 
equipment throughout the Lower 
Mainland, poised for continual growth 
amid the changing demographics shaping 
Canada’s future.

16

“Working at EY enhanced my 
perspective of business and 
helped shape the work ethic that 
I’m so very proud of. Actually, 
the beauty of having a CA in 
general is that it really offers 
the ability to explore different 
opportunities and make a 
difference out there. You’re not 
limited to one single industry.”

Warren Beach
Chief Financial Officer, Aritzia  
(Connect, June 2013)

“I’ve seen what it’s like to be in 
the gold business when times 
are tough. You need to run your 
business with that volatility in 
mind. It’s really important to 
take what you’ve learned in a 
downward cycle and use it to 
influence what you do in the 
good times.” 

Colette Rustad 
Senior Vice President and Controller 
Goldcorp Inc.  
(Connect, December 2013)

“The diligence that EY required 
in all facets of delivering service 
is something I’ve carried with me 
throughout my career.” 

Gary Brown
Senior Vice President and CFO 
Silver Wheaton 
(Connect, June 2012)

“The networking has been 
fantastic. That’s what really 
distinguishes the CA profession 
from other designations. It’s the 
breadth of experience and great 
network of people. And I owe a 
lot of these great connections to 
my time at EY.”

Bruce Chan
Former President and CEO  
Teekay Tankers Ltd. 
(Connect, June 2011)

Cameron: “Health care is pivotal in determining how the next 10 years unfold in Canada. 
More and more government resources are going towards the aging population, raising 
questions about how this will affect national investments. Meanwhile, technology is critical 
in determining what effect caring for the massive baby boomer generation will have on the 
Canadian economy.”

On labour and competitiveness 

Robert: “In order to remain competitive, Canada needs to invest in better apprenticeship 
programs for trades, as well as higher education, to increase productivity. I expect the 
outsourcing of lower levels of work to continue, with growing demand for skilled workers, 
which may have to be addressed through immigration.”

On the future of entrepreneurs in Canada

Cameron: “New entrepreneurs will be challenged to secure financing for new ventures, as 
traditional lenders are limited by recent changes to the Banking Act. We should focus on 
creating earlier educational opportunities for entrepreneurship, and on making the next 
generation excited about innovation – yet accountable for their future.”

Robert: “A reduction in reporting requirements and overlapping areas of and taxation by  
all levels of government, either by merging or removing the scope of these entities, would 
help entrepreneurs spend more time doing what they do best – driving growth and ideas!”

Cameron Fleming

Robert Boscacci

Vancouver 
Voices
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A fresh new look, better 
benefits,	a	global	network	–	
and more!

Visit the new and improved EY 
Alumni Network portal to get the 
latest on alumni in the news, recent 
appointments and more.  

Start deploying the power  
of your EY network today.

Visit the EY Alumni  
Network portal today!

Visit
 alumni.ey.com

You can access:

• Advanced networking tools 

• A robust career toolkit and better  
LinkedIn integration

• EY thought leadership and resources 

• Learning events and an enhanced event calendar

Connect: 150th anniversary special edition 17
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EY IN CALGARY:

• Opened in 1949 upon the merger 
with Richardson and Graves

• Total number of partners and 
staff today: 412 

• Biggest industry in Alberta 150 
years ago: fur trade

• Biggest industry now: energy

• Clients include Suncor, Agrium, 
Husky, Talisman, Shaw

“...bright industry minds and a robust middle market are 
driving efficiency and propelling the economy –  
right here in our own backyard.”

Prairies
Calgary
Edmonton
Saskatoon
Winnipeg

If I had to describe my outlook on Canada’s 
business future in one word, it would be 
optimistic.
In my view, the future holds great promise 

for exporting Canadian resources to new 

markets and capitalizing on Western 

Canada’s liquefied natural gas (LNG) 

opportunity. I’m confident in the energy 

industry’s quest and commitment for 

sustainability and improved collaboration 

with stakeholders. I’m excited by the 

forecast that the oilsands [CP] will double 

economic contributions to Canada by 

2025 and by the potential of the shale gas 

revolution.

I’m inspired by our region’s innovators 

and visionaries, many of whom have been 

recognized through our EY Entrepreneur Of 

The Year™ program, for making history in 

how and where our resources are extracted. 

These bright industry minds and robust 

middle market are driving efficiency and 

propelling the economy right here in our 

own backyard. And their entrepreneurial 

spirit, talent and technology aren’t just 

revolutionizing the energy industry in this 

great country – they’re leading the industry 

around the world.

Looking back on the 26 years since I first 

joined EY, our people have always been the 

foundation of the firm. I’ve worked in EY 

offices across Canada and am fortunate to 

have many former co-workers who remain 

close friends. This wonderful network of 

people, from our administrative teams 

through to senior leaders, have provided 

me with inspiration, humour, support and 

coaching. The richest part of my career 

journey has always been, and always will be, 

the opportunity to spend time with such a 

broad range of talented people.    

Like the alumni on these pages, I, too, was 

an alumnus of EY at one point in my career, 

before becoming what we refer to as a 

“boomerang.” I understand the value our 

high-calibre training and knowledge has in 

the market and what it means to be part of 

the extended EY family. Over the past 150 

years, there have been thousands more, 

like us, who have started their careers with 

EY as skilled professionals, returned later 

in their careers with industry experience 

and gone on to celebrate their retirement 

with us.
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And together – no matter how 

long we’ve stayed – we’ve all 

contributed to the global firm 

we are today. I am so proud, 

and feel so blessed, to be part 

of such a great team.

Kent Kaufield 
Energy Market Leader 
Managing Partner
Calgary

During his tenure at EY in Calgary, Duncan focused on 
mergers and acquisitions among energy companies. In 
2004, he put his knowledge of Western Canada’s energy 
market to the test when he bought his first company 
in the sector. After three successful entrepreneurial 
ventures, Duncan joined the board at CWC Energy 
Services; three months later, he was named President 
and CEO.

On the talent crunch

“We have a broken model for attracting talent. We have 
to address the lack of available labour, from high-skill 
roles such as geologists and geophysicists, to our field 
workers. If our economy is to be a strong player globally, 
we need programs, endorsed by our government, that 
will provide all Canadians with a healthy future for their 
children.“

On staying agile and competitive

“Canada will get passed by if we don’t move faster. Our 
country has complex dynamics, which can sometimes 
slow down the approval process for investments. We need 
to focus on moving those agenda items along in order to 
stay competitive.”

On achieving success globally

“Our future is bright. Our economy will continue to 
grow, and our natural resources will play an increasing 
role in the overall wealth of the world. To thrive in this 
environment, Canadian organizations must be creative 
and resilient. Canada has what people want, and we are 
blessed with talent. But we must be mindful that we can’t 
sit back.”

KITCHENER
LONDON

EDMONTON

VANCOUVER

CALGARY SASKATOON

WINNIPEG

OTTAWA MONTREAL

QUEBEC CITY

SAINT JOHN

DIEPPE

HALIFAX

ST. JOHN’S

GLOBAL

TORONTO
“The highlight of my time 
at EY was the people. My 
colleagues made it a great 
place to come every day.”

Bill Brebber
Retired partner 

“The best advice I received 
when I was at EY was, ‘When 
you adhere without fail to 
our values and principles you 
can always expect the best 
outcome.’”

David Finlay
Retired partner 

“The best part of working 
at EY was the people and 
relationships – with both 
clients and colleagues.”

Greg Rodych 
Retired partner 

“It was challenging work,  
with great colleagues.”

Ron Ellis
Retired partner 

Calgary 
Voices
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Duncan Au 
President and CEO 
CWC Energy 
Services Corp. 
Calgary, 2001-04
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Glenn Menuz
Vice President and Controller  
TransCanada Corporation 
Calgary, 1987-90

On the opportunities of the new economy

“The ‘new’ economy means our business model has stable 
growth. Our opportunities are growing; the North American 
economy needs energy, so we’re developing new oil and natural 
gas pipelines and energy projects to connect growing supply to 
new markets.”

Then…and now

“During 24 years with TransCanada, much has changed. We 
began as a natural gas pipeline company primarily in Canada, 
then grew the gas pipeline business and moved into the power 
world because we saw great opportunities. Now TransCanada is 
in the middle of an enormous expansion of both oil and natural 
gas pipelines, capitalizing on the tremendous opportunities by 
supplying new energy to markets that need it.”

Combining people and strategy

“Companies need to constantly re-examine their strategy and how 
they’re executing it. They also need to look for bright people who 
can use their own initiative and common sense to proactively find 
better solutions.”

Dennis Balderston
Director, Spyglass Resources Corp.  
and Condor Petroleum Inc.  
Calgary, 1990-2005 

On growth activity in the resource sector 

“Startup activity tends to be quite cyclical in this sector. 
Currently, I see major companies are divesting non-core 
assets, while mid-size companies are trying to grow by 
mergers and acquisitions.”

On the forces shaping Canada’s resource sector 

“Two major forces will shape our resource sector: 
transportation of products from the oilsands, and 
environmental issues. Organizations need strong 
environmental diligence; they must be prepared to go 
above and beyond regulatory requirements.“

Fast fact
Dennis is a championship curler who coached the 
Canadian women’s curling team at the 2010 Olympic 
Games in Vancouver.

Prairies  | Our alumni speak

“Companies need  
to constantly  
re-examine their 
strategy and  
how they’re 
executing it.”
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Catherine (Kay) Best
Director, Canadian Natural Resources Ltd.; Superior Plus 
Corp.; AltaGas;  Wawanesa Insurance; Aston Hill Financial;  
Calgary Foundation and Alberta Children’s Hospital 
Foundation  
Calgary, 1980-2000

On what it takes to thrive

“Leaders of companies must ask the thought-
provoking questions: How can you make the best of 
the resources you’ve got? How can you give employees 
the opportunity to share their voices? How can you 
see what’s possible instead of what might not work?  
Stay open to new suggestions, using a creative and 
thoughtful approach. Don’t be afraid.”

On what Canada has to offer

“We have creative people and an adaptive workforce. 
We’re smart with technology, we have demographics 
working in our favour and we have an abundance of 
resources to use.” 

On today’s workforce

“In the past we’ve seen generations who lived to work, 
and measured success in terms of money. Now we are 
seeing a workforce who think more about working to 
live, and who are more deeply aware of the impact 
that their careers can have on our community.”

21

Ken Mullen
President  
and CEO  
Savanna 
Energy 
Calgary, 1983-89

Building on his 
time with the firm, 
Ken earned his law 
degree and began 
practicing as a tax 
lawyer thereafter. By 
1995, Ken saw an 
opportunity to merge 
a group of private oil 
service companies, and helped to found Plains Energy Services. 
During his tenure as CEO, Plains revolutionized shallow drilling in 
Alberta. In 2001, Ken founded fast-growing Savanna Energy, with 
operations in Canada, the United States and Australia.

Canada’s advantage

“In Canada, we have a wealth of resources and a diverse population 
and economy; we’re very fortunate. We need to embrace the gift 
of our resources and realize that when they are well-managed and 
developed, they’re what allow us to maintain our high quality of life.”

On entrepreneurial opportunity in energy

“Right now, the trend is towards bigger players, but that leaves 
room for entrepreneurial startups to fill gaps and identify 
opportunities that big companies aren’t nimble enough to address.“

On adapting technology

“Technology doesn’t only have to be research and development. I 
see opportunity in using existing technology from other countries 
and applying it in new, more intelligent or creative ways.”

On the future of talent

“Companies need to demonstrate the potential career path for 
employees starting in the trades, so they can transition into 
management. We must address talent shortages by focusing on 
retention, training and safety.“
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The impact of increased transparency

“Relative even to a few years ago, it is far easier 
today to find detailed financial information, learn 
where individuals are investing and obtain information 
on market salaries. This data will change the way 
companies compete, how individuals invest and how 
people select their career paths. Those who are most 
able to mine and interpret this new data will have a 
distinct advantage in the future.”

The long game in technology

“I believe the big shift will be in technology. Most 
people would agree that we’ve historically trailed our 
US counterparts in terms of technological innovation, 
but the market in Canada is improving rapidly, and 
we’re starting to reduce the gap. In the future I believe 
we’ll continue to gain increasing recognition for our 
technological innovation, both within the resource 
sector and in the more conventional technology sector.”

Demographics are not the only shift

“I see a cultural shift occurring in Canadian businesses, as 
well. In the future there will be more focus on continuous 
innovation, employee flexibility and global networks.”

Mathew 
Burpee
Vice President 
Lynx Equity 
Calgary, 2009-13

Did you know?
During the June 2013 floods, EY people volunteered over 1,000 hours and provided 
temporary accommodation to several evacuated people. We also launched an employee 
donation matching program with the Red Cross across the country.

Stewart 
Hanlon
Chief 
Executive 
Officer 
Gibson Energy 
Inc. 
Calgary, 1985-91

Like his father before 
him, Stewart articled 
at Clarkson Gordon. 
In 1989, he and his 
wife sold everything 
to backpack around 
the world, after 
which he rejoined EY. Upon recommending that his client – 
Canwest Propane, part of Gibson Energy – upgrade their financial 
management capabilities, he was promptly asked to take on the 
role! Twenty-three years later, he is the CEO of Gibson Energy. 

The renaissance of oil

“Technology is driving a tremendous renaissance of the production 
of oil and liquids in particular. Hydraulic fracturing and horizontal 
drilling  have revolutionized the industry. Production had been 
going down for the last 15 years, but today people are talking 
about energy self-sufficiency. You would have been laughed out of 
the room if you would have said that five years ago.” 

What keeps me up at night

“Missed opportunities. We’re looking out farther and farther along 
the planning horizon and we must try to take advantage of all of 
the developmental opportunities. The other worry? Keeping our 
tremendous employees engaged and productive. If you don’t have 
an engaged workforce and you’re not a place people want to 
work, you won’t have them; talented people can find interesting 
and rewarding work anywhere.” 
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“We are in a global economy –  
affected by what is happening 
around the world.” 

Canada in the global context

“I try not to think of just the ‘Canadian economy.’ We are 
in a global economy – affected by what is happening 
around the world. We’re not isolated and need to 
understand our future that way.” 

The unknowns of technological change

“Today’s trends are nothing like we have seen in the 
past. Technology is advancing everything around us, 
particularly the impact of what is happening globally, 
requiring us to respond quicker than ever. The rate 
of technology change and the impact on our society, 
economy and business models is unknown. Leaders will 
need to have the systems in place and the flexibility to 
deal with this advanced change.”  

Entrepreneurial thinking in well-established 
organizations 

“Shaw was my client while at EY; I could see then the 
entrepreneurial thinking that was driving them forward. 
The business thinking and principles J.R. Shaw had 
40 years ago in establishing the business are relevant 
and consistent today. Competition has changed but the 
underlying philosophy of our business model has not 
changed — and that is because we are still entrepreneurial 
thinkers.”  

Rhonda Bashnick
Vice President Finance  
Shaw Communications Inc. 
Calgary, 1987-94

On	cash	flow	and	growth

“Cash flow is critical for companies who want to thrive and 
grow here. They need to make the best use of their finances 
and undertake business planning with limited resources, even if 
it means passing up opportunities or bringing in investors to be 
successful.”  

On the impact of technology

“Advances in technology enable consumers to know what 
they want and obtain customized goods. People today are 
more connected than ever, spending more time doing online 
research before they purchase.  Businesses will need to get 
ahead of these trends and manage their images online to stay 
relevant.”

Investment trends in power and utilities 

“Companies will invest if there is a need for power plants or 
infrastructure. I see a push for renewable energy, which helps 
to reduce our carbon footprint, but isn’t easily attainable; 
after all, it’s challenging to find places to develop a hydro plant 
or build a wind farm. These projects require huge upfront 
capital investment and have longer than usual investment time 
horizons.”

Leigh Anne 
Sturmy
Manager, Corporate 
Finance and Planning 
ATCO Group 
Calgary, 2001-14

“Businesses will need to get ahead 
of trends and manage their images 
online to stay relevant.”
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Service over self-serve

“One of the biggest trends is toward online, self-serve 
delivery of financial products. Insurance is less tangible 
[than banking] and is contingent on a future event, 
so people are not as motivated to consider these 
products. For the most part, advisors are necessary 
to help consumers understand their needs and the 
consequences of not fulfilling them. Our industry has 
been very active in illustrating the value of advice.”  

Using data to allocate resources

“Data and analytics represent a huge opportunity 
to better understand and better serve our clients. 
Using data to make better business decisions will 
help us decide where to allocate scarce resources. 
The challenge for all organizations will be finding and 
funding information services resources to make this all 
happen.”

A PC for tax returns? Never!

“I may be dating myself, but I remember the first PC 
we got at Clarkson. It sat in an office of its own and our 
tax partner said using it to do tax returns would never 
catch on! Now here we are, in the midst of a revolution 
with the impact of the internet and social media.” 

Complex issues and competitiveness

“I am cautious about Canada’s ability to compete on 
a global scale. The challenge is our ability to take our 
products to market facing such issues as land claims, 
pipeline development and cost and productivity issues in 
manufacturing. Unless we can find innovative solutions, 
we won’t be able to successfully export our products 
and resources.”

On the impact of a changing workforce

“The incoming wave of retirements might be difficult 
for Canadian organizations because it means that they 
are losing talent and skill sets. On the other hand, it’s 
a chance to revamp competitiveness in the world of 
talent, re-evaluating roles and identifying new skillsets 
that are of value to their organizations.”

Technology as a collaborative tool

“We have the technology to collaborate wherever we 
are. This allows companies to recruit globally and work 
in global teams – something that we can use to our 
advantage. Younger generations want flexibility, and 
embracing technology in the workplace will facilitate 
that.”

Prairies  | Our alumni speak

Heather Clarke
Vice President  
I.G. Insurance 
Investors Group 
Winnipeg, 1980-88

Janice Rennie
Corporate Director 
Edmonton, 1979-85
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Edmonton  
Voices
“Thank you, EY, for teaching me the 
value of planning, lifelong relationships 
and the power of effective writing! I’ve 
since used these skills throughout my 
career and cannot say enough how 
they’ve benefited me.” 

Doug Mitchell
Alberta-Pacific Forest Industries

“My time with the firm taught me 
professionalism, respect for quality and 
clients, teamwork and the rich value of 
a great mentor. My successful career 
serving public sector clients for the past 
35 years has been based on my solid 
beginning with EY.”

George B. Cuff
George B. Cuff & Associates Ltd.

“I have nothing but glowing memories of 
my experience during my 15 years at EY. 
I worked in the Edmonton office, where 
I made many long-standing connections 
with colleagues, locally and nationally. 
It’s always great to see their names 
mentioned in Connect alumni magazine!” 

Tracy Presisniuk 
Conroy Ross Partners

“What does building a better world mean 
to me? It’s a lofty goal that provides a 
worthwhile challenge for all EY people. 
The best advice I received while there 
was that quality work and personal 
service will always stand the test of 
time.”

Peter Stephen
Retired partner 

EY IN EDMONTON:

• Opened in 1956 upon the merger with 
Kinnaird, Aylen & Company 

• Total number of partners and staff 
today: 161

• Biggest industry 150 years ago: rail

• Biggest industry now: energy

• Clients include The Brick and Stantec
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Tim Wiles
Chief Executive Officer 
Credit Union Deposit 
Guarantee Corporation 
Edmonton, 1980-88

Since working with the firm in the 
1980s, Tim has pursued a distinguished 
career in the public sector. By 2000, 
he was Alberta’s controller responsible 
for the province’s financial reporting 
and budget. In 2009, Tim accepted the 
challenging role of Deputy Minister of 
Finance (2009-12). After three years 
as an active board member, Tim was 
named CEO of the Credit Union Deposit 
Guarantee Corp. in 2012.

Key success factors: agility and responsibility

“Canadian companies need to be nimble, especially in an energy-driven economy like 
ours. With our boom-and-bust cycle, a successful company needs to be able to react 
quickly to changes in the economy. We also need to develop a responsible way to 
exploit our energy resources – a method that keeps an equal eye on the environment 
and the economic opportunity.”

Evolving approach to money

“Companies are becoming more creative about how they raise capital, finding 
increasingly innovative ways to generate financing opportunities. Meanwhile, 
young people see money as a virtual commodity – something on their smartphones 
and online. It will be interesting to see how businesses that interact with consumers 
respond to this shift.”

Impact of longer careers

“People in my age group are staying at work for longer than once expected. In some 
cases, this happens for financial reasons, but for others the thought of moving from a 
busy career into full retirement is unappealing. This will impact opportunities for youth 
to advance their careers as quickly. Slower career advancement combined with declining 
employer pensions may make it difficult for youth to earn enough money during their 
careers to finance retirement. Young people may need to work longer and to start 
planning for retirement early, both financially and mentally.”

“With our boom-and-bust cycle, a successful company 
needs to be able to react quickly to changes in the 
environment.”
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On the niche opportunity 

“Canada’s small to medium-size enterprises need to 
become niche players, developing products or services 
that differentiate them from competition worldwide. 
Meanwhile, they need to foster a continuously improving 
organizational culture, pushing the innovations that 
improve margins.”

On	the	benefit	of	globalization	

“Globalization has a huge impact on the way we do 
business in Canada. I remember when the Free Trade 
Agreement was implemented in 1987, and subsequently 
NAFTA in 1994; these changes forced Canadian 
companies to come to terms with the need to improve 
productivity to be competitive without the protection of 
our borders. Ultimately, globalization has made us a 
stronger nation and more versatile in what we offer.”

On the role of government

“While I generally believe governments should stay out of 
business, they can play an important role in encouraging 
certain behaviours. Of critical importance now are 
research and development and training programs. If they 
can do a better job of increasing labour’s skill level, 
and encourage R&D and innovation, that will be very 
positive.” 

On the rise of a powerful West 

“Having worked in industries that I describe as domestic-
based but international in scope, the big change I’ve 
observed is the rise of the Western Canadian business 
market. From cosmopolitan Vancouver with its 
burgeoning IT sector, to the growth of oilfield services 
in Alberta, to serial entrepreneurs and regional financial 
centres – the West is no longer the upstart little brother 
of the Canadian economy.” 

On the drive for innovation

“Here at Bison, we tend to experiment. We are not afraid 
to try things – from a new type of transport equipment, 
to new software, to new ways of working. Some will work 
and some will fail, but we accept that as the cost of trial. 
For business success today, companies have to weave 
innovation into the fabric of the organization.”

Border pressures yield opportunities 

“Post-9/11, it’s about conducting more integrated trade 
without compromising security. New free-trade zones 
like Centreport in Winnipeg will gain traction and change 
the way goods move across the border. Having tripled 
in size and acquired a US operation, we see growing 
opportunities in our drive to becoming a continental 
transport provider.”

Don Dybka
President 
DVJ Inc. 
Winnipeg, 1977-87

Damiano Coniglio
Vice President, 
Strategic Development 
Bison Transport  
Winnipeg, 1992-95

Fast fact 
EY moved from its offices at 151 Carlton St., 
Winnipeg, to its current office in the mid-1980s.
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Winnipeg 
Voices  

“I made my very best friends at 
EY. Thirty-four years later most 
of the 13 students who started 
in Winnipeg in September 1980 
are among my best friends. EY 
instilled integrity, strong ethics and 
professional standards, which are 
at the foundation of a successful 
career.”

Heather Clarke 
Vice President, I.G. Insurance  
Investors Group

EY IN WINNIPEG:

• Opened in 1948 upon the 
merger with Black, Hanson & Co.

• Continued growth through 
mergers with Wirth and Wirth 
(1986) and more.

• Total number of partners and 
staff today: 101
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“One thing we need in training is a greater emphasis on 
diversity and cultural sensitivity for dealing with our 
customers as well as our employees.” 

Scott Thomson  
President and CEO  
Manitoba Hydro
London, Vancouver and Riyadh, 1986-99

During his 13 years with the firm, Scott 
worked in EY’s London, Vancouver and 
Riyadh offices. After serving from 1999 
to 2011 as executive vice president 
and CFO for natural gas distributor 
Fortis BC, he was named president 
and CEO of Manitoba Hydro in 2012. 
Scott recalls, “When I started my career 
with EY in the London office 28 years 
ago, there were 35 of us in a bull pen 
sharing three communal phones on the 
wall. How times have changed!”

Energy security drives new opportunities…

“For the first time since the 1970s, we are looking at an extended period of North 
American energy security, with abundant supply and a relatively stable price outlook that 
allows business planning. Combine that with a real concern about carbon emissions, and 
for Manitoba Hydro, that means big opportunities to develop our hydroelectric resources 
and build the economy of Manitoba.”

…in spite of a complex environment

“With our development largely in remote northern areas, the evolving Aboriginal rights 
and title issues make for a very complex negotiating environment, even when the 
communities support development. That said, hydro development is one of the only 
significant economic opportunities for the people living there, so it’s worth the effort.”

On training the next generation

“A key thing is working with universities and technical colleges to ensure they are 
developing programs that position graduates with the knowledge and skills to succeed in 
the new economy. One thing we need in training is a greater emphasis on diversity and 
cultural sensitivity for dealing with our customers as well as our employees.”
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Alum and former Ontario EY Entrepreneur Of The 
Year™ Steven Hudson and Colleen McMorrow, 
EY’s Strategic Growth Markets practice leader, 
look ahead at the evolving environment for 
entrepreneurs in Canada. 

EY’s story started 150 years ago in the same way it does for so many 
companies in this county: with one entrepreneur committed to defying the 
odds. With his entrepreneurial spirit, Thomas Clarkson in 1864 laid the 
foundation for a firm deeply committed to the success of entrepreneurs 
and a legacy that resonates across our organization today.

Since then, we’ve continued to build on 
this entrepreneurial tradition, working 
with some of Canada’s most dynamic 
and ambitious companies as they 
grow into market leaders. 

EY alumnus Steven Hudson is a 
prominent entrepreneur, investor and 
incubator of successful businesses 
with a distinguished track record. 
He recently shared his insights with 
Colleen McMorrow, leader of EY’s 
Strategic Growth Markets practice, 
which serves entrepreneurs at every 
stage of growth.

Colleen: We know governments 
increasingly look to entrepreneurs 
to kick-start economies and provide 
the jobs that stimulate growth, yet 
Canadian entrepreneurs have been 

clear that access to funding remains 
a barrier to growth. From your 
perspective as both an entrepreneur 
and an investor in startups and 
innovative high-growth companies, 
what do you see as the big trends or 
forces shaping entrepreneurship in 
Canada in the years to come? 

Steven: I agree that one of the 
biggest challenges facing any 
entrepreneur is securing the right 
capital at the right time through the 
various stages of an enterprise’s 
growth. Early-stage investors, for 
example, have different requirements 
and expectations compared to those 
who step in at a later point to help 
the enterprise build scale. Overall, 
Canadian entrepreneurs have more 
options available to them today than 

they had in the late ’80s and early 
’90s, particularly in terms of finding 
the right capital sources that will fit 
their needs through these various 
stages of growth. Crowd funding and 
other network-based models have 
certainly helped, but the supply of 
available funds in these channels will 
always be short of the demand from 
the entrepreneurs who need access to 
capital to grow their businesses.

Colleen: At EY, we believe in “the power 
of three” — the need for governments, 
entrepreneurs and corporations to work 
together to foster sustainable growth. 
What do you think is necessary to 
create opportunities that enable 
entrepreneurs to thrive here in 
Canada?

Defying convention

Connect: 150th anniversary special edition
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Steven: Entrepreneurs need a growing 
domestic economy, affordable, 
motivated skilled labour, access to 
capital and a predictable regulatory 
and legal environment. Governments 
and corporations will certainly play a 
role in supporting these necessities. My 
philosophy for entrepreneurship is to 
give an entrepreneur this fertile soil and 
then get out of the way.

Colleen: Looking at the challenges 
and opportunities that lie ahead, what 
do you think the most important 
skills or characteristics will be in the 
future?

Steven: The most common trait I’ve 
seen in the entrepreneurs I’ve known is 
focus. These people are not distracted 
by the noise of naysayers and skeptics. 

They also have a strong bias for action. 
They don’t over-analyze a situation. 
They drill deep enough into the data 
to get proof of concept, but then they 
saddle up. These characteristics have 
been at the core of the entrepreneurial 
spirit for centuries. Technology may 
change where entrepreneurs find 
opportunities and how they act on 
them in the future, but their basic DNA 
is hardwired to do two things really well 
— stay focused and get on with the job.

Colleen: Thank you, Steven. And thank 
you to all of our alumni who have 
helped EY cement our entrepreneurial 
brand and build our leading Centre for 
Entrepreneurship and Innovation. We’re 
excited by the opportunities ahead!

Private 
business:
an economic 
engine
Looking at the size and scope of the 
1.2 million private companies in Canada 
today, the future looks promising. 
These businesses are the backbone of 
the Canadian marketplace and are well 
positioned for success in the year to come. 

Each has a unique culture and growth 
strategy, but as private businesses, 
they face many common challenges and 
opportunities. The way private companies 
tackle both will define their competitive 
advantage for the future, and have real 
impact on the national economy. 

In 2015 and beyond, managing capital 
and optimizing processes will be hot topics 
for private businesses. While many have 
weathered the economic uncertainty 
in recent years, conditions have begun 
to improve. Still, what these businesses 
do next will define their position in the 
marketplace.

Likewise, increased competition and 
rising operations costs mean private 
businesses face enormous pressure to 
protect margins and achieve sustainable 
growth. We’re seeing private companies 
free up capital by finding creative ways 
to achieve efficiencies in their operations 
through process optimization — an often 
overlooked opportunity for cost reduction. 
More and more, private companies 
are discovering how a thoughtful 
process transformation strategy can 
help streamline business processes for 
significant savings.

The way private companies capitalize on 
these trends will help them secure their 
important place in Canada’s economy 
for many years to come. We’re honoured 
to work alongside them on their path to 
growth and profitability. 

David Steinberg and David Fabian
Private Mid-Market Co-Leaders  
EY Canada
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Meet  
Steven Hudson

Steven is Chairman and CEO of Element 
Financial Corporation and founder and 
principal of Cameron Capital. He is also 
the founder of Newcourt Credit Group, 
which grew to become a worldwide 
leader in equipment and asset finance, 
and for which Steven was named 1996 
Ontario EY Entrepreneur Of The Year 
in the services category. Steven began 
his career at EY’s Toronto office. 
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“Today, we’re a connected society, enabled by technology 
and perpetually turned on and tuned in. The way we 
conduct business is no different.”

EY IN THE GTA:

Founded in 1864 when Thomas 
Clarkson opened his trustee and 
bankruptcy firm

• Opened in York Region (1986)

• Over the years, offices also 
operated in Mississauga, 
Scarborough and Hamilton.

Original location:

15 Wellington Street West

Iconic home:

• Moved into Royal Trust Tower 
of Toronto-Dominion Centre in 
1969

• Moved into new Clarkson Gordon 
Tower in 1991 (now Ernst & 
Young Tower)

Capturing Canada

Home to renowned art collection of 
4000+ prints depicting the growth 
of Canada.

Total number of partners and staff 
today:  2218

View from hereOntario

London
Kitchener
Greater Toronto Area
Ottawa

The business world is always changing, and 
Toronto is no exception. 
As the third-largest financial services hub 

in North America, Toronto maintains one 

of the world’s highest concentrations of 

financial services company headquarters. 

Nearly one-quarter of a million Torontonians 

populate this sector alone, making this a 

hotbed of decision-making that will chart the 

future course of our markets.  

Add to that a broader local economy that 

spans every sector and industry, including 

private and high-growth companies, and 

it becomes clear the region is burgeoning 

with possibility right now. After 150 years in 

business, I’m proud to say that so are we. 

In Toronto, EY has broken ground and 

construction is now underway for our new 

flagship Canadian location, which will open 

in 2017. This cutting-edge, LEED platinum- 

certified Workplace Of The Future model will 

lay the foundation for our high-performing 

teams. The new EY Tower will transform 

the very way our 2,300 people here work, 

and empower us to deliver truly exceptional 

client service in Toronto, and right across 

the country. 

As we build up to literally make our mark on 

the city’s landscape, EY is more present than 

ever before in both the community itself, 

and the hallmark events that bring the world 

to Toronto. Our purpose of building a better 

working world resonates strongly here.

Premiere sponsorships establish our 

presence by enabling major events like the 

Toronto International Film Festival and the 

popular Scotiabank Contact Photography 

Festival. 

Through EY Connect Days, hundreds of our 

people descend on the city and help improve 

the lives of others by volunteering with 

United Way-supported agencies this year. 

Our reach through community engagement 

is boundless.  

World Pride this past summer and the 

upcoming Pan Am/Parapan Am Games are 

just some examples of the city’s growth and 

the long-term business prospects here. Amid 

all that, our new building takes shape and 

will be the legacy of our many alumni who’ve 

contributed to our success and helped set 

us on a bold path forward in Canada and 

beyond.

Like the landscape of the city — and 

EY’s place in it — the forces that shape 

our economy continue to evolve here 
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and everywhere. From the ways digital is 

literally transforming Bay Street, to the highly 

competitive war for talent that beckons people 

to opportunities in other Canadian centres and 

beyond, the only constant in Toronto really is 

the reality that things are always changing. 

At EY, we’re continually evolving to help our 

clients adapt. We’re connected, responsive 

and insightful in how we deliver results, build 

relationships, and do our part in building an 

even brighter future. And we can’t wait to see 

where the journey takes us from here. 

Thank you for being part of our EY family.

 

Eric Rawlinson
Managing Partner 
Greater Toronto Area

John MacIntyre
Co-Founder and 
Partner  
Birch Hill Equity
Toronto, 1978-86

“I was with the firm from 
1978 to 1986, and it was 
a great place to work; I had 
a chance to experience a 
number of different practice 
areas. I continue to benefit 
from the training I had with 
emphasis on working to a 
high quality standard, and to 
treat others in a high-quality 
way.”

On	keeping	capital	flowing

“A renewed focus on productivity would help to improve returns, which 
in turn would attract more capital. We know from the 2008 crisis that 
a concern about asset values leads to a liquidity vacuum. Right now, 
Canadian real estate is a concern from a value point of view, but we need 
to be aware that this can arise in other sectors as well.”

On regulatory burdens and growth

“We must reverse the trend of adding regulations and other forms 
of legislative compliance to all businesses, and small and mid-sized 
businesses in particular. The cost and complexity is a roadblock to growth. 
A clear focus on simplification and clarity would drive growth in the 
sector.”

On the evolution of boards of directors

“I’ve seen a very positive evolution in the way boards are constructed, 
from those based on business relationships to those based on specific skills 
and knowledge. Targeted experience is important, but so are directors who 
provide insight on where a company is headed. And they have to be able to 
draw a fine balance between adding value and micromanaging.“ 

“Targeted experience is important, but so 
are directors who provide insight on where a 
company is headed.”
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On talent in global operations   

“Out of necessity, we relocate our North American and 
western European professionals to our emerging markets. 
It’s successful, but not necessarily sustainable. The 
compensation scales are so dramatically different, for 
example, that it can’t work long term. We’re working with 
our regional managers to develop expertise among the 
local talent pool.” 

On the potential — and challenges — of data

“Data, particularly from our loyalty programs, help us 
provide a more tailored experience to each guest. But the 
information is personal, so cyber security is a top-of-
mind risk. Furthermore, we need to understand how to 
comply in the jurisdictions in which we operate without 
lowering our overall standards.”

On Canada’s economic future

“Looking at it from a global perspective, growth in the 
Canadian market is not as robust as elsewhere, such as 
Asia and the Middle East. Faster, sustained growth is 
going to be challenging for us here in Canada.”

Ontario  | Our alumni speak

Brenda Foster
Vice President,  
Audit Services 
FHRI Hotels & Resorts 
Toronto, 1998-2011

On the biggest change of the past 40 years 

“It’s been the opening up of global opportunities and 
competition. Free trade agreements have brought the world 
to our doorstep and allowed us to enter many international 
markets. This has forced Canadian companies to innovate or 
be pushed aside, but it’s been a positive change overall.” 

And what that means for our future 

“Economic nationalism is the biggest threat to the flow of 
capital around the world today. Canadian business needs to 
support trade pacts such as the Trans-Pacific Partnership. 
We have demonstrated that we can successfully compete in 
the international arena; we need to welcome international 
investment in Canada, just as we hope to invest Canadian 
capital internationally.” 

Opportunities and risks ahead

“The need for sound fundamental investing will not change; 
the need to package those investments into easy-to-use 
products will be where the change is. Meanwhile, there 
are significant opportunities to deliver quality investment 
solutions to the emerging middle and upper classes of Asia. 
I’m concerned about the heightened level of international 
discord and the slow economic recovery in Europe. These 
situations are in many cases real tragedies at the local level, 
but they also cause the global economy to underperform 
relative to its real potential.”

Warren 
Thomson
Senior Executive Vice 
President and Chief 
Investment Officer 
Manulife Financial 
Chairman, Manulife 
Asset Management 
Toronto, 1978-85
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Deep roots
EY history runs deep 
in the Herrera family

Michael Herrera
Vice President, Finance  
and Administration 
United Way Toronto
Toronto, 1993-2000

Building on his career in the not-for-profit sector, EY alum Michael Herrera is the Vice 
President, Finance and Administration, at United Way Toronto, a charitable powerhouse 
that invested more than $75 million into the Toronto community in 2013-14 alone.

But Michael wasn’t the first in his family to join the EY team. His mother, Macrina deLeon 
Herrera, joined Clarkson Gordon’s Toronto office in 1969 after moving from the Philippines, 
where she was a CPA at SyCip Gorres Velayo (now SGV) – an EY global member practice to 
this day. 

“I look at the economy from the perspective of the impact on our vulnerable population 
—  how we can provide resources and opportunities to people who may not be ready to 
succeed in this environment,“ says Michael. “These are complex challenges, developed over 
generations, which aren’t solved by throwing money at them. It’s about making long-term 
investments in sustainable change.”

“When Michael was being pursued by two different accounting companies, I advised him that 
EY will take care of him, and he would have more opportunities there,” says Macrina. 

She adds, “I am very positive about the future when I think about Canadians and their 
social conscience. It’s why our not-for-profit organizations really thrive here — and they 
need to.” 

“I see an intersection between entrepreneurism and not-for-profits,” says Michael. “You 
have to learn to collaborate and find innovative ways to access resources. Everyone is a 
potential partner.”

EY alumnus Michael Herrera and his mother 
Macrina deLeon Herrera, also an alum

“You have to find innovative ways to access resources.  
Everyone is a potential partner.”

GTA 
Voices 

“One of the most interesting 
days was the first day [of joining 
the firm]. It was like starting 
grad school, with about 130 
people joining Clarkson Gordon 
in the 1970s. It was very 
exciting; we became a class, and 
many of us are still friends. One 
of our former chairmen spoke 
about the values of partnership. 
That’s one of most important 
things that has served me well: 
treating all of my colleagues like 
they’re my partners.”

Barbara Stymiest
Corporate Director and Chair 
BlackBerry Ltd.

“I’ve always said to people, 
‘There’s no such thing as The 
Firm. It’s the people who make 
up the firm.’ To this day, I have 
extremely good friends — some 
retired partners, some current 
partners. They’ll be friends for 
life.” 

Irene David
Former Managing Partner,  
EY Toronto 

“Canadian leaders are facing 
two powerful challenges in 
the near future: (a) an aging 
workforce with its underlying 
financial responsibilities 
and the increasing pool of 
underemployed youth, and 
(b) the need to invest in aging 
infrastructure.”

John Dossett
Retired Partner 
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On the impact of technology 

“Technology has become an enabler in the banking 
sector, driving new products, analytics and process 
improvements. Those opportunities and dependency 
also come with risk, from system failure to exposure to 
fraud. We closely monitor these risks and must have 
contingency plans in case something happens.”

On data and banking 

“Data from customer analysis and marketing are critical 
for performance, but, in the end, it is about how we 
interpret the data, and how we as an organization use 
the information to develop strategies. It really is humans 
who are driving this; it will come down to the people who 
work with data to reveal its true value.”

On our profession

“With the recent merger of accounting designations, 
it’s clear the industry is calling for those who can 
demonstrate well-rounded qualities in leadership as well 
as on the technical front. We need to be able to react 
to changes within our industries, and remain upfront 
and flexible. This plus remaining ethical will grow the 
confidence of the public in our profession going forward.”

Amanda Tang
Director, 
Financial Markets 
Operational Risk 
National Bank of 
Canada 
Toronto, 2005-06

Aaron 
Regent
Founder 
and  
Managing 
Partner 
Magris 
Resources
Toronto, 1988-91

After working at 
the firm and at 
Brookfield Asset Management, Aaron dug deep into the 
mining sector with roles at Noranda, Falconbridge and 
Barrick Gold. In 2013, he founded Magris Resources, a 
Toronto-based mining investment company which is in the 
process of acquiring Niobec, one of three global Niobium 
producers, in partnership with Temasek, Cheung Kong and 
CIBC. Aaron is a director of Scotiabank and the C.D. Howe 
Institute.

Change is constant

“The economy is dynamic and ever changing; that is a 
constant over time. We have had cycles before, some more 
extreme than others, and that will likely continue. Canada 
has a strong international brand, strengthened after the 
global financial crisis. As a Canadian-based company, we are 
major beneficiaries and our opportunity is to leverage the 
Canadian brand to build our business.”

On the future of Canada’s mining and resources sectors

“The challenge is to increase the supply of resources to 
meet growing demand, and how to get these resources 
to market. Development will be increasingly challenged 
by environmental concerns, community interests and 
government policies, which will add to the complexity, costs 
and time frames to bring resources into production.”

A roadblock to global success

“Global growth, which benefits us all, is at risk of being 
negatively impacted by more protectionist and nationalistic 
government policies. Government responses to both 
economic and political crises, often driven by short-term 
political agendas, will increase uncertainty and impair 
both trade and investment, and, in turn, growth and global 
development.”
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Shahina Rahim
Vice President,  
Information Technology Audit 
RBC 
Toronto, 1993-2013

On the power of a network

“What stands out from my time at EY 
is the huge network of people I built 
up over my 20 years there, which 
has been very beneficial to me. One 
tends to underappreciate the extent 
of the network one creates while at 
the firm. For me, it means I’ve had 
access to tremendous knowledge and 
information, which has helped me be 
more successful.”

On the Canadian business environment

“In Canada, we’re resilient and we’re 
regional. Right now, the resource-based 
West is really driving our economy; I think 
we in the East need more innovation, 
and more private sector spending, to 
stimulate the economy.”

Anne Marie 
O’Donovan
Executive Vice President 
and Chief Administration 
Officer,  
Global Banking and 
Markets 
Scotiabank 
Edmonton and Toronto, 1982-2004

Since 2009, Anne Marie has 
been responsible for operations, 
technology, operational risk and 
regulatory initiatives in support of 
Scotiabank’s Global Capital Markets 
and Global Corporate and Investment 
Banking businesses. Prior to joining 
Scotiabank in 2004, She led EY’s North American Enterprise Risk Management 
practice. Today, Anne Marie is a member of Indigo Books & Music’s board and the 
Women in Capital Markets Advisory Board. She was named one of Canada’s Top 
100 Most Powerful Women by the Women’s Executive Network in 2013.

On threats to the global economy

“Geopolitical risks are always present, along with hand-wringing over the 
slowdown in China, and the reverberations that will occur globally if commodity 
markets sour. We are all keeping our fingers crossed that the US economy gains 
stronger momentum, which should bolster our exports. Any significant reversal 
in the Canadian housing market would not be great. There’s no shortage of 
potential issues that could derail the global recovery — but I remain cautiously 
optimistic!”

What’s ahead for Canada’s business landscape

“An aging population will put increasing pressure on governments to cover the 
costs for rising health care and social security, which could aggravate the fiscal 
position of some jurisdictions. The supply of labour will continue to shrink; 
businesses will increasingly rely on immigration to meet that challenge. And 
there will be increased opportunities in emerging markets, facilitated by trade 
agreements in Latin America and the Asia-Pacific region.”

On the future of “work”

“In addition to the integration of technology into how banks provide their services, 
the mindset and abilities of the workforce will change. The leaders of 2034 have 
grown up with technology, are more innovative and are much more socially 
connected on a global level than the leaders of today. I think future leaders will 
envision ways of doing business that we cannot even imagine today.”
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Lessons learned

“The recession showed leaders that we have to be light on our 
feet and prepared to react. It showed us that we have to think 
differently about how we manage people — how we hire and how 
people work. It changed the cards we are dealing with in business 
and now we plan differently, we think differently about utilizing 
resources and managing risk.”

On the trend of public-private partnerships

“Our Landsdowne Park redevelopment project is a great example 
of the kind of public/private partnerships that are a growing trend. 
Government and private business put their heads together and 
created something quite successful for the community. The city 
couldn’t have redeveloped the property on their own, and our 
business guys were motivated by the opportunities they see in 
the commercial aspects of the project. Whether it is a property to 
create public spaces or building a hospital or more, there will be 
more projects like this as we rebuild our infrastructure.” 

On the enduring underemployment of youth

“The fact that there are not enough jobs for a whole generation of 
people is a huge trend that will have long term impact. It’s different 
than when I graduated; everyone was able to find work then. Now 
we have young people with two degrees working part-time without 
a lot of hope. In this kind of unfriendly environment, it’s important 
for people to view each opportunity as a building block, and get 
everything they can out of it — while investing the maximum energy 
into to it.” 

Partnerships key to future success

“Canadian companies should develop partnerships and 
alliances that allow for greater and more effective engagement 
at all political levels in order to promote the conditions and 
policies required to operate a successful and competitive 
business. In a global marketplace, we can no longer rely on our 
traditional geographic or resource advantages to prosper as 
a country – we need to adapt to a changing global marketplace 
and ensure our business climate and policies provide for 
success.”

On the impact of end-user technology

“End-user technology opportunities are continuing to advance 
rapidly and will increasingly provide customers greater control 
over how they use energy — and how much they use. This in 
turn will affect how the energy sector delivers those services 
to customers. These opportunities will strengthen the energy 
sector going forward. Companies that can react and adapt to 
these changes will generate greater growth opportunities.”

Balanced dialogue about energy and our environment 

 “An energy company’s licence to build and operate will 
be increasingly affected by the growing trend towards 
environmental sustainability. More education about the 
energy sector, its infrastructure and the environment will 
help ensure a balanced public dialogue and perspective on 
economic, social and environmental issues critical to our 
province and country.”

Bernie Ashe
Chief Executive 
Officer 
Ottawa Sports and 
Entertainment Group

Ottawa, 1978-81

Steve Baker
President 
Union Gas 

London, 1987-89

“Many of the amazing opportunities I’ve had over my 
career have been leveraged because of my experience 
with EY.” – Jan Greene (Toronto)
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Ontario 
Voices 

“Every CPA I have met has 
taught me the value of giving 
back, and the partners at 
EY were a great example of 
philanthropy and a commitment 
to the community. I’m proud of 
the great culture of giving back 
in this profession.”

Veronica Strauss 
Finance Manager 
MEDA 
Waterloo

“Working at EY was a really 
important transition period of 
my life, allowing me to mature 
and meet some fantastic 
people. They trusted me with 
responsibilities that challenged 
me, and I have some great 
friendships that I still have from 
those 3 years.” 

Bernie Ashe
CEO, Ottawa Sports & Entertainment 
Group

“The future of Canada’s business 
environment is promising. 
We have a strong economy, 
direct access to a rebounding 
US market, an educated and 
diversified labour force, capital 
markets that have proven to be 
very resilient, and a public sector 
that, for the most part, does 
not seek to willingly undermine 
the vital contribution that the 
private sector makes to fuelling 
prosperity and growth.”

Steve Hudson
(Toronto)

Michael Eckardt
Chief Executive Officer 
Ontario Drive  
& Gear
Kitchener, 1987-91

Mike joined Ontario Drive & Gear 
(ODG) in 1991, after working in EY’s 
assurance practice in Kitchener. 
After serving as CFO, Mike was 
named ODG’s CEO in 2012. Along 
the way, he has been witness to 
significant change in Ontario’s 
manufacturing sector, where in 
the face of global competition and 
shifting customer demands, ODG continues to enjoy international success with 
its niche gear products and Argo Extreme Terrain Vehicle, used in resource 
exploration and infrastructure development around the world.  

On disrupting the manufacturing paradigm

“IT connectivity allows us to tightly manage our equipment and costs; in the 
future, I expect to see even tighter integration between people and machines. 
3-D printing and additive manufacturing will result in disruptions to the current 
manufacturing paradigm and lead to faster production, lower lead times, 
one-piece manufacturing and more. I foresee more collaboration between 
customers, design engineers, production people and suppliers to work out 
issues before the parts hit the production floor. But in our business, people will 
continue to touch the parts and work with the machines.” 

On the impact of red tape on Canadian innovators 

“ODG is a niche player, with customers around the world. Governments and 
regulators, financial institutions and suppliers don’t want to or can’t understand 
our ‘small scale’ needs. There is a reluctance to change entrenched systems 
to allow for non-standard players. This is stifling innovation and can lead to 
higher costs. Canada and Ontario need to come to grips with ‘red tape’ and 
actively work with Canadian firms that are limited by outdated regulations and 
policies.”

Reshoring amidst globalization

“We’ve benefited directly from globalization. Our products are used on six 
continents, and since the recession, long lead times, poor quality, higher 
inventories and higher-than-expected labour costs have driven companies to 
seek out a North American supply base again. I see this trend towards  
re-shoring continue for some time.”  
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EY IN LONDON:

Opened in 1948 as Clarkson 
Gordon

Original location: 

• Second floor of an old 
downtown warehouse

• Moved in 1949 to the 
Northern Life Building

Total number of partners and 
staff upon opening:   8

Total number of partners and 
staff today:     75 

Biggest companies in London 
area 150 years ago: 

 John Labatt Brewing Co. 
London Life Insurance Co. 
The London Free Press 
Silverwood Dairy

Biggest industries now: 

 Automotive manufacturing 
Health care
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Forces shaping Canada’s resource sector

“The sector faces challenges include increasing regulatory 
requirements and stakeholder interests; higher capital costs; 
and increased complexity due to the nature and location of 
new projects. That said, there is an opportunity for Canadian 
companies to capitalize on the ability to offer a stable supply 
of raw materials to domestic and international customers.  
Future success depends on cooperation between industry, 
governments and stakeholder interests.”

Opening the doors to global investment

“Globalization has opened the doors to foreign investment 
in Canadian resource projects, providing Fortune and other 
companies with access to capital that might not otherwise 
be available here at home.  The challenge for Canadians will 
be balancing the opportunities that foreign investment and 
global markets can provide with maintaining control over, 
and access to, our non-renewable resources.”

On the need to balance different investments

“Mining companies must now go deeper, into more remote 
and harder-to-mine conditions and jurisdictions in order to 
develop access to new deposits.  Many projects are as much 
about infrastructure development as they are about mining 
and processing. There will need to be a balance between 
optimizing existing investments and funding new resource 
development projects.”

Adam Jean 
Vice President, 
Finance, and CFO 
Fortune Minerals 
Limited 
London, 1998-2007

On the value of training incentives

“One of the challenges companies face is training their work force; it 
is expensive and it takes time.  I’d like to see the government provide 
more incentives and subsidies for training at all levels.  While there 
are some programs specifically targeted to skilled labour, a broader 
reach would significantly benefit currently unemployed workers who 
are trying to retrain, as well as employed workers who are interested 
in learning new jobs or being promoted within the companies that 
employ them.”

Innovation is integral to thriving in a global economy

“Globalization is both a threat and an opportunity. We have seen 
many plant closures in Ontario, with production moving to the US and 
Mexico where costs are lower. Meanwhile, developing countries around 
the world are expanding their manufacturing capabilities. Continued 
innovation of both products and manufacturing processes is critical 
to the success of Canadian companies; we all need to continuously 
look to the future and find ways to reinvent ourselves to meet our 
customers’ needs.”

On a CFO’s toolbox of skills

“Flexibility, adaptability to change and willingness to learn new 
things are essential to the success of any CFO, along with the 
traditional skills. I look at my career as a tool box. Over the years, I 
have learned new things from every person I have worked with and 
every company I have worked for. Along the way, I have collected new 
tools to put in this “tool box”, so I can draw on when I need them.”

Julie Smith
Chief Financial Officer 
Great Lakes Copper Inc./ 
Great Lakes Investment 
Group   
London, 1986-92

“I appreciated the opportunity to continually stretch my capabilities through new and 
challenging assignments. There was never a dull moment!” – John Kearns (Toronto)

Connect: 150th anniversary special edition
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Ontario 
Voices 

“I’ve seen the accounting 
profession move from the 
idea of a chap with the green 
shade over his eyes working 
with an abacus, to become a 
professional with a personality. 
People skills are essential! Our 
profession is more than the 
numbers; it is the story behind 
the numbers. ”

Mitchell Baran
Chief Executive Officer 
Trudell Medical 
London

Minzi Lam Meier
Head, Financial Planning 
and Analysis 
Gavi, the Vaccine Alliance  
Kitchener and Geneva, 2000-09

After starting out in Kitchener, 
Minzi jumped at the chance to gain 
international experience. After three 
years in EY’s Geneva office, she joined 
Gavi, the Vaccine Alliance, a not-for-
profit organization established with 
the support of the Bill and Melinda 
Gates Foundation, which brings the 
public and private sectors together to 
deliver vaccines to children in the world’s poorest countries. Working in Europe for 
an organization that is active in over 70 countries has enabled Minzi to develop a 
unique global perspective. 

On the importance of global work experience 

“I feel strongly that to be truly successful in a global setting, you need to really 
get to know the markets in which you operate. You may know in theory that your 
counterpart lives and works in a different culture, but it’s not until you experience 
that culture that you begin to understand how to work successfully together. Visit 
your contacts there, learn the language, see what it’s like to live and work there – 
only then you will actually understand how to be successful there.” 

On	the	appeal	of	the	not-for-profit	sector

“At Gavi, our people come from different backgrounds: from the UN, and from field 
work in developing countries, and then people like me, who come from the private 
sector and bring financial skills that can be applied to the public sector. We are 
always exploring innovative funding mechanisms beyond traditional donations, all 
the way to our vaccine bonds, as one example. That melding of different skills and 
perspectives to save lives is what makes working here unique and rewarding.”

On transparency and a different kind of bottom line

“Transparency and accountability are critical to sustain the trust of Gavi’s 
stakeholders – not just our donors but our recipient countries as well. Clear 
reporting is essential; after all, we need our partners to see Gavi as an 
investment. Our KPIs are not just about how we spend the money, but the impact: 
how many children have been immunized, and how many future deaths have been 
averted.”

EY IN KITCHENER:

Opened in 1982 upon the 
merger with David, Dunn & 
Broughton 

Continued growth through 
mergers, including with:

• Scully & Scully (1962).

• Montgomery, Zinger, Martin 
(1991).

Total number of partners and 
staff upon opening:  35

Total number of partners and 
staff today: 140
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Mitchell Baran, C.M. 
Chief Executive Officer 
Trudell Medical International
London, 1959-64 

Mitch started his career as a CA at then-Clarkson Gordon’s London office.  
Since taking over a small London distributing firm in 1967, he has guided 
Trudell to global success as a medical device company best known for its 
groundbreaking devices for treating respiratory disease. Named a member 
of the Order of Canada in 2012, Mitch is an active philanthropist, most 
recently giving to the University of Western Ontario. Concerned about 
Canada’s record in science education, he was the founding chair of Let’s Talk 
Science, a national non-profit program that promotes science, engineering 
and technology education.

Innovation will drive Canada’s future

“Innovation should be part of everyone’s daily thought 
process. We Canadians need to embrace innovation now, 
as it will eventually be the key to our future economic 
prosperity. It is what we do as a knowledge-based society 
that will allow us to compete in the global market. 
But to be effective, we need to leverage world-class 
business development and marketing skills to ensure 
that innovation achieves commercial success and builds 
business enterprises that will continue to grow.”

Home-grown success

“We haven’t made enough connection between innovation 
and the marketplace. This is where we need a shift in 
policy. We see a lot of our startups acquired by the US and 
other foreign companies. We should be creating world-

class businesses based in Canada that operate globally. 
That’s what creates good value added and high- paying 
jobs. My sense is there is going to be a definite shift from 
some of the skill sets we have had in the past to ones we 
will need in the future to be more competitive globally.”

On the challenge and opportunity of new technologies

“New technologies such as nanotechnology will have a 
significant impact in the future, not just in medical devices 
where we are seeing this developing now. 3-D capability 
is another new opportunity, but it’s a challenge, too: with 
more technology in the hands of our customers, they 
may soon be competing with us. It’s going to require 
considerable flexibility.”

“There is going to be a definite shift from some of the skill sets we have had in 
the past to the ones we will need in the future to be more competitive.”

Did you know?
EY was the first corporate partner to 
participate in London’s Habitat for Humanity 
Build (2007).

The partner maker
EY in London has produced 64 partners, 
with at least 22 other staff becoming 
partners after transferring to other offices.
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On entrepreneurship in developing countries

“MEDA is all about empowering the strength of entrepreneurs, and women 
in particular. In a country like Pakistan, we’ll work with homebound women, 
helping them contribute to the economy. Time and time again, it has been 
proven that the income women entrepreneurs generate is invested back into 
the family, so we see positive changes in diet and children’s education. This kind 
of entrepreneurship is at the root of alleviating poverty, and it will only grow 
from here.”

On empowering women

“Thinking about our next generation and the fields that are growing — such 
as mobile tech and applications — we need to continually inspire women to 
pursue opportunities in the science, technology, engineering and math (STEM) 
industries. These skills will help empower women to take on the risks associated 
with entrepreneurship. Canadian entrepreneurs, men and women alike, can 
be inspired by the amazing achievements of entrepreneurs around the world, 
even in countries like Ghana or Afghanistan, where it is an even risker path.”

Technological innovations driving business

“A great example of the impact of technological change is in Tanzania, where 
mobile money is on the rise. We work with farmers in rural communities who 
do not have access to a bank account but do have a cellphone. We can transfer 
funds to their cellphone account, which they can then access anytime. It’s less 
risky and easier to track than cash, and, most of all, it means we can reach our 
clients and provide the resources they need to develop their businesses. The 
opportunities ahead are amazing.”

Veronica Strauss

Finance Manager 
MEDA 
Kitchener, 2006-12

Did you know?
EY is a founding member of Communitech, a 
regional not-for-profit hub that supports the 
commercialization of innovative technologies, 
involving more than 1,000 companies.

EY IN OTTAWA:

Opened in 1929 as Clarkson, 
Gordon, Dilworth, Guilfoyle & 
Nash

• Continued growth through 
mergers with:

•  F.H. Black & Company  
(1965)

•   Milne, Honeywell and 
Burpee (1969)

• Adopted the names Clarkson 
Gordon and Woods Gordon in 
1980

Total number of partners and 
staff upon opening:  7

Total number of partners and 
staff today:   187 

Biggest companies in London 
area 150 years ago: 

 Ottawa River timber trade

Biggest industries now: 

 Technology and government

Ontario 
Voices
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Increased collaboration can leverage strengths 

“The big trend I see accelerating is increased collaboration: not just between 
hospitals, but hospital-to-college/-university, and also with the private 
sector. In an era when we have to do more with less, we need to leverage 
the strengths of others to meet demand that is growing not just in numbers 
– with an aging population that will need more health care – but in quality as 
well. The private sector, for example, brings expertise in customer service, 
and that same service level is expected from the public sector.” 

Technology partnerships to improve patient care

“Leveraging technology is another opportunity for collaboration to achieve 
better patient outcomes. We can learn from others and enhance what 
they have done, while also co-operating on large-scale investments. For 
example, we are one of 10 hospitals in Southwestern Ontario that recently 
collaborated on a technology solution that will ultimately improve patient 
care. None of us could afford it on our own, but together we can. It’s about 
using taxpayers’ dollars as efficiently as possible.”

Grooming the next generation of leaders

“Succession planning is the big talent issue for me; how do we groom, 
mentor and coach the next generation of health-care leaders? It’s not 
easy work; you have to be passionate and a focus on the patients. Our 
challenge is to groom people from clinical or nursing practices for a role in 
management, where suddenly they’ll be managing complex budgets, an 
operational portfolio and more. We’ll need to augment vocational training 
with the finance and other skills to become the best possible health-care 
leader.” 

Ontario  | Our alumni speak 

Lori Higgs
Vice President,  
Clinical Support, and CFO 
St. Joseph’s Health Care London

London, 1999-2007

On the challenges of globalization…

“The trend I expect to continue is the appearance 
of large, well-financed international construction 
companies entering Canada, either setting up 
branch offices here or purchasing Canadian 
companies. Ten of our top 15 competitors are 
international companies, which was not the case a 
decade ago.”

…and the opportunities of the global market

“I’m amazed by the number of opportunities 
internationally. Canadians have the ability and 
skill to compete, and our clients operating in other 
countries expect us to be there with them. We 
could be working in more countries; we are simply 
restricted by the number of employees we have 
available to send out of country.”

What’s ahead in the construction sector

“Clients are expecting more and broader services, 
so we need to understand not only construction, 
but our client’s business and financial objectives 
as well. The best opportunities in our industry 
will be available to those contractors that can 
deliver cradle-to-grave services: design, financing, 
construction, intelligent buildings, facilities 
management and more.”

John  
Bernhardt
Executive Vice 
President and 
CFO 
EllisDon
London,  
1986-89

“I was honoured to work alongside incredibly 
intelligent, talented people.”  – Garry West (Toronto)
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Our alumni speak:

Andre de Haan
Canadian Leader, Financial Services 

We’re excited to see a return to growth in the wealth and asset 
management industry. Firms will likely remain focused on 
emerging economies as they seek new opportunities outside 
traditional target areas. Yet with investment returns low and 
wary investors focused on capital preservation, firms will have 
to adapt to remain profitable and continue to grow.

In the regulatory arena, firms will need to embed more 
transparent compliance into their broader business strategy. IT 
and business strategies will need to become one as regulations 
demand better data analysis and customers demand more 
personalized services. 

Banking and capital markets
Competition remains fierce in this sector. Global economic 
volatility, regulatory complexity and sustained low interest rates 
continue to place pressure on profitability. At the same time, 
retail customers are demanding more from their banks and 
ever-increasing cyber threats are forcing information security 
teams to improve protection while containing costs.

On the legislative and regulatory front, changes to transfer 
pricing are likely ahead, while Basel III capital requirements 
will require banks to improve on strong disclosure practices, in 

part to improve comparability of reported capital ratios across 
jurisdictions. 

Insurance
Many insurers are harnessing the power of data analytics 
to create better predictive models that improve pricing 
capabilities, as well as digital innovations to meet increasing 
customer demands for the right product at the right time, 
on the platform of their choice. For Canadian property and 
casualty insurers, consolidation is likely to continue, requiring 
investments in technology and operations to improve agility 
amid increasing competition.

To the many EY alumni who are leaders in the financial 
services, we thank you for your role in making EY a leader 
in this sector. You’ve played an integral 
role in allowing not only EY to mark this 
historic anniversary, but to look ahead 
with optimism and enthusiasm. 

“Emerging markets are growing at a faster rate than 
established domestic markets – so expansion into 
countries like Mexico, Chile, Peru and Colombia all 
have good growth prospects for financial services 
organizations. Wealth management also continues 
to be an area of growth. A third area – efficiency 
management through innovation and truly leveraging 
technology – is a significant opportunity to grow the 
bottom line. “ 

Anne Marie O’Donovan
Executive Vice President and Chief Administration Officer, 
Global Banking and Markets, Scotiabank  (Toronto)

“There is an overabundance of 
choice in sophisticated financial 
products. Businesses need to 
understand the instruments 
offered by financial institutions, 
or they could be taking serious 
risks. Financial institutions need 
to offer innovative solutions 
adapted to the unique reality of 
each client.” 

Denis Desautels, O.C.
Corporate Director (Montreal)

“The internet and social media will 
continue to revolutionize the way we 
do business in the insurance industry 
and how clients access information. It 
will never be able to replace advice that 
is accurate and tailored to our clients’ 
needs, but it will allow them to access 
more of the less complex products and 
services on their own.” 

Heather Clarke
Vice President, I.G. Insurance,  
Investors Group (Winnipeg)
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Banking on a bright future  
for Canada’s financial services

As we look back over a century and a half of serving business in Canada — and  
as	we	look	ahead	—	financial	services	institutions	continue	to	anchor	Canada’s	 
evolving economic landscape. Of course, with change comes opportunity! Today’s  
trends give us a glimpse of what tomorrow might hold for this fast-changing sector.

Wealth and asset management

Connect: 150th anniversary special edition
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EY IN QUEBEC:

• Opened in Montreal in 1922

• Opened in Quebec City in 1962 

Total number of partners and staff 
today: 

 Montreal:  778 

 Quebec City:  112

Biggest industries 150 years ago: 

• Textiles, footwear, food, railways 
and timber

• Pulp and paper mills, and 
aluminum factories

Biggest industries now:

• Manufacturing and the service 
sectors

• Aerospace

• Financial services

• Transportation

• Information technology

“The demographic changes in the coming years represent 
an excellent business opportunity.”

Quebec

Montreal
Quebec City

If one thing is certain in Quebec, it’s that 
the	future	is	bright.	As	we	reflect	on	EY’s	
dynamic history in this province, we can also 
look ahead with considerable optimism.  

I see reason for this optimism in our work 

with talented high school students, for 

example. We support education in many 

ways in Quebec, not least through our 

ongoing relationship with Le Show de la 

Réussite, a benefit organized by Fondation 

Arts-Études. Over the last few years, we 

have rallied the support of the business 

sector to raise close to $1.5M to help ensure 

young students stay in school – and help 

build a better working world at the same 

time. 

That bright future is also evident among 

Quebec’s ambitious entrepreneurs, many 

of whom have transformed their businesses 

into world-class companies, and who want 

to conquer the world. Helping these rising 

stars remains a vital priority for us, not 

only through our work but also through 

our flagship EY Entrepreneur Of The 

Year™ program, where we can recognize 

and celebrate their success and continued 

potential.

Without question, there are challenges 

ahead. The province’s economy is still 

seeking stability, amidst uncertain impact of 

impending restraint measures. Meanwhile, 

like much of Canada, we are grappling 

with an aging population, shifting industry 

demands and a death of skilled labour, all of 

which are intensifying competition to recruit 

and retain the best talent. Nonetheless, 

as I look at the strong performance of 

our financial services, technology and life 

sciences sectors — to name just a few — our 

vibrant startup community, and the calibre 

of our business leaders across different 

industries, I remain tremendously positive 

about our market’s potential for stability and 

growth. 

We are honoured to celebrate our 150th 

anniversary with you this year. It has 

been a remarkable journey so far, thanks 

in part of all of our Quebec alumni who 

have contributed to our success along 

the way. I am particularly grateful to our 
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Alumni Advisory Council, a group of 

exceptional individuals from various 

backgrounds and industries who share 

an interest in our firm and a willingness 

to help unleash the full potential of our 

province. And while we are proud of our 

dynamic history, I am even more excited 

about the path forward to an even 

brighter shared future. 

Sylvain Vincent
Managing Partner, Quebec

Quebec  | Our alumni speak

Sheila spent 27 years with EY, 22 of them in the Quebec City office. In 2001, she 
was named Auditor General of Canada, becoming the first woman to hold this 
office. Today, Sheila chairs the audit committees of Bombardier Inc. and Manulife 
Financial and is a member of the Audit Advisory Committee of the United Nations 
Development Program. She is also a trustee of the IFRS Foundation.

On the emerging “local” groundswell 

“It’s a sure bet that globalization and consolidation will continue to shape the 
business world. That said, I expect a reverse groundswell in the future. Increasingly, 
consumers will look for local goods and services; successful businesses will be those 
that are mindful of their local communities, their environmental footprints and the 
increasingly higher standards of quality sought by their clients.”

Turning data into information

“Beyond more stringent requirements from regulators, expectations of greater 
transparency will continue to trend upward. Disclosure and access to information 
have improved dramatically over the last few years, but available data still has to be 
evaluated to turn it into coherent and relevant information. That’s the real challenge 
in truly informing the public and being able to win and keep their trust.”

Fostering new ideas to meet evolving client needs

“The recent financial crisis woke businesses up to the importance of measuring risks 
and the significance of assessing their strengths and weaknesses. Management has to 
renew itself constantly to foster the generation of ideas and solutions that will enable 
their business to stay ahead of increasingly tough competition on an ever-widening 
geographical horizon. Client expectations and needs are evolving at warp speed, 
and past performance is no guarantee for the future.”

Sheila Fraser
Corporate Director 
Montreal and Quebec City, 1972-99
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Quebec  | Our alumni speak

On today’s savvy consumer

“The individual consumer today is technologically plugged in, 
able to customize everything they want to read, see and wear. 
This represents a fresh challenge for businesses, requiring 
more complex planning and ongoing multi-channel messaging 
to stay connected and relevant. With the world at your 
fingertips, and a vast amount of consumer insights available 
at any given moment, it’s what you do with this data that is 
the exciting challenge for businesses.”

On the forces shaping the retail sector

“E-commerce and social media are changing the Canadian 
retail sector. Companies need a strong e-commerce site, a 
powerful social media presence and the ability to engage with 
customers around the clock and provide a seamless, positive 
brand experience. The ability to succeed will be directly tied 
to a company’s ability to remain connected at all times in this 
new world of technology.” 

On	shifting	influencers

“I see a change in how customers stay informed about new 
trends. Where they used to rely on a small group of authorities, 
today the monopoly of that small group of influencers has 
been annihilated by thousands of micro-authorities like 
fashion and style bloggers, social-media-savvy celebrities, 
YouTube video enthusiasts and more.”

On working at EY

“While I was with the firm, I had the opportunity to work in the 
Quebec City, Montreal and Paris offices, and with teams from 
Hartford and New York. These diverse experiences greatly 
benefited my career. And thanks to the wise counsel of my 
mentors (Bertrand Morin and Sheila Fraser), I succeeded in 
achieving objectives I had thought were beyond my reach and out 
of my comfort zone.” 

On the value of board membership early in one’s career

“Joining an association or a board of directors is more and 
more accessible for young business people. I gained incredibly 
enriching experience during the five years I sat on the Canadian 
Museum of Civilization board as President of the finance and 
audit committees. Experienced people shared their wisdom with 
me and encouraged me to take up my role. Bringing different 
generations together is valuable for everyone involved — it’s 
the ideal way for our society to get the absolute best of both 
worlds!”

On building a better working world

“Building a better working world is all about having different 
generations working together. That means more experienced 
businesspeople should encourage young people to give back 
to community and get involved in associations of their choice. 
They need to watch for rising stars and reach out to them. Young 
people need to keep at it and challenge the status quo.”

Emilia Di Raddo
President 
Le Château 
Montreal, 1980–2000

Stéfanie Pelletier
Vice President, Finance 
Laurentian Bank of 
Canada 
Quebec, Paris and 
Montreal, 1995–2002
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“The firm teaches you 
teamwork — you very seldom 
do anything by yourself.

Everything is based on collaboration, and you 
learn a lot. Being a managing partner, whether 
of an office or a region, is really all about 
dealing with people and ensuring not just that 
they’re doing the right thing, but that they’re 
properly motivated. I made lifelong friendships 
through those experiences.”

Alain Benedetti
Retired Vice Chairman, EY  
Corporate Director 
Montreal  
(Connect, December 2013)

“The firm certainly had a profound effect on my 
work ethic. I would say the key thing I learned is 
how important it is to solicit expert advice when 
making challenging decisions.” 

Diane Dunlop-Hébert
President 
Golf Canada 
Quebec City  
(Connect, June 2012)

“EY was instrumental in my career. A latecomer 
to the profession, I started in 1972 at the age 
of 34. EY gave me an amazing opportunity, and 
great mentors — how could I go wrong?”

Claude Moquin
Montreal

Quebec 
Voices
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Denis Desautels, 
O.C.
Corporate Director
Montreal, Ottawa and Quebec City, 
1964-91

After a stellar 27-year career 
in the firm’s Montreal, Ottawa 
and Quebec City offices, Denis 
was named Auditor-General of 
Canada, where he served for 
10 years from 1991-2001. 
Appointed to the Order of 
Canada in 2001, Denis has 
been an active and influential 
corporate director, serving as 
Chairman of Laurentian Bank of Canada from 2003 to 2013, as well as 
chairing the audit committees of Bombardier Inc., Alcan Inc. (until its sale to 
Rio Tinto PLC) and Jean Coutu Group (PJC) Inc. These days, in addition to 
serving on other boards, Denis is a valued advisor to the federal government 
on several expert panels and committees.

Essential ingredients for success

“The best advice for Canadian companies is not to take anything for granted. 
These days, change happens quickly, and the competition is fiercer than ever. 
Businesses need to be vigilant in risk management, keep exploring global 
markets, and be proactive by investing more in technology and R&D. What’s 
more, they have to put their people front and centre; businesses need their 
teams to be solid and to match the right team member with the right 
engagement.” 

An action-packed future

“The future of Canadian businesses will be action-packed. They’ll have to fight 
hard just to tread water because the competition just keeps on getting fiercer. 
It will be a demanding environment, but it will also be an exciting one. Even 
though leaders don’t know exactly what the future holds, they do know there 
will be fast-paced change, without any warning. The winners will be those 
who can adapt faster than the competition.”

Challenges	ahead	for	financial	services

“Demographic changes represent a major challenge for financial 
institutions. They’re dealing with various audiences with different values, 
unique concerns and specific needs. The number of retirees who have 
accumulated wealth has increased, while active workers are facing 
uncertainty about pension plans and building wealth. Meanwhile, some 
consumers are keen on automated solutions, while others, especially older 
clients, still want the human approach. Financial institutions need to address 
those concerns and adapt according to the audience.” 
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“My most memorable experience was 
travelling north of the Arctic Circle to 
communities on Baffin Island to audit 
local municipal offices. I saw majestic, 
translucent icebergs that appear to be 
lit from within, the midnight sun and 
gifted artists carving the soapstone 
sculptures we see in museums!” 

Vicky Tumiotto
Montreal

“I always appreciated working with 
fantastic people in the Montreal 
office!”

Hugues Laliberté
Montreal

Quebec 
Voices
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On empowering your best allies: people 

“Fostering an environment where the entrepreneurial spirit is king 
allows us to value people’s initiatives and empowerment. They 
can take their ideas and know-how further, and ultimately feel more 
committed and fulfilled. To succeed, we need our best allies — our 
people; showing just how flexible we really are will help us grow in a 
fiercely competitive world.”

On cultivating entrepreneurial growth

“Creating a positive image of entrepreneurship is essential for 
stimulating entrepreneurial activity in the years to come. Promoting 
successful entrepreneurs will challenge others to take the leap into 
starting their own business.”

On technology and work

“New technology means that work in the future will be more 
autonomous, independent and virtual. The result for employers will 
be a decreased need for office infrastructure and greater quality of 
life for employees. Meanwhile, young people are already used to being 
connected; their playing field has no border. The trend of aiming to 
conquer the world is here to stay.” 

Claude McMaster
President and   
Chief Financial Officer, 
D-Box Technologies Inc. 
Montreal, 2001-02

“Creating a positive image of 
entrepreneurship is essential for stimulating 
entrepreneurial activity in the years to come.”

Connect: 150th anniversary special edition
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Quebec 
Voices

“The coolest project I’ve worked on 
at EY was ensuring the transition and 
continuation of a Canadian global 
specialized engineering business, by 
facilitating a management buyout 
transaction and sourcing the funds to 
finance the transaction!”

Eric Gottesman
Montreal

49

Pierre Alary
Senior Vice President 
and CFO  
Bombardier
Montreal, 1978-98

Pierre was a fixture in EY’s 
Montreal office for two decades. 
In 1998, having served as EY’s 
lead partner for Bombardier’s 
aerospace business, he joined 
their train manufacturing 
division as Vice President of 
Finance. Pierre has been the 
company’s Senior Vice President 
and CFO since June 2003. 

On change as a constant

“The only constant is change. Change happens fast, and cycles are getting 
shorter and shorter. But that speed varies according to the industry. At 
Bombardier, for instance, it takes us five to seven years to develop an aircraft. 
That requires patience and the ability to anticipate not only the needs of the 
different markets, but also new technologies to deliver innovative products 
that meets our clients’ changing needs.”

On interconnected markets

“All around the world, markets influence one other. To snap up opportunities 
in the future, we need not only to have a clear and complete picture of the 
markets we serve, but also to adapt our business strategy to the specific 
conditions of each market in which we operate.”

On a mobile workforce

“With each generation, the workforce is becoming increasingly mobile, as 
people are more influenced by events unfolding on a global stage. Since they 
have constant access to global perspectives, they are necessarily more open 
to things. In the future, people will be the agents of change, as they’ll see all 
the benefits in it: things get better, faster, easier and more efficient.”
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EY IN ATLANTIC 
CANADA:
• 1965: Opened in Halifax

• 1967: Opened in Saint John

• 1967: Opened in St. John’s 
through a merger with Cox & 
Hammett

• 2009: Merger with LeBlanc 
Nadeau Bujold in Dieppe

• 2014: Merger with Ambir 
Solutions in Fredericton

 Total number of partners and 
staff today: 299

View from hereAtlantic

Fredericton
Saint John
Dieppe
Halifax
St. John’s Our 150th anniversary is a welcome opportunity 

to celebrate our alumni and our shared 
achievements here in Atlantic Canada. Anchored 
by a proud history, our province has a promising 
and	bright	future	ahead	–	for	our	work,	our	people	
and our extended EY community. 

What’s at the root of my optimism? It’s a 

sense of momentum that has been building 

for the last couple of years. We’ve made 

important investments that demonstrate our 

confidence in the opportunities this market 

has to offer now and in the years to come. 

One such example is our recent decision to 

bring Ambir Solutions into our EY family. 

With the addition of these respected 

colleagues to our existing team, we now 

offer significantly enhanced IT advisory 

capabilities to serve the Atlantic Canadian 

market – at a time when this expertise is 

more in demand than ever. 

I’m also tremendously proud that Halifax 

has been selected to be EY’s hub for its 

Canadian data analytics services. Driven 

by our clients’ growing needs in this field, 

last summer we inaugurated the Canadian 

Centre for Advanced Analytics to serve 

clients across Canada and around the world. 

The investment demonstrates our enduring 

commitment to support our clients with new 

services and new professionals who bring 

cutting-edge skills.

This brand new, ultramodern analytics 

centre is located in our offices at the RBC 

Waterside Centre. The move to an innovative 

“workplace of the future” has generated 

enthusiasm among our Halifax people 

and is another example of our enduring 

commitment to exploring the tools, space 

and teaming that can unleash the full 

potential of Atlantic Canada’s rich talent 

pool.

I’m honoured to be part of EY’s Atlantic 

team, and I salute the many alumni who 

have played a vital role in shaping our 

“Last summer we inaugurated the Canadian Centre for 
Advanced Analytics in Halifax. We’re proud to have been 
selected as EY’s hub for analytics in Canada.” 

50
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Atlantic  | Our alumni speak

On the technology challenge

“The electricity grid is complex, and will become even more so. 
Increased use of automated control systems and distributed generation – 
where customers generate their own energy from sources such as 
rooftop solar, and even sell energy back to the grid – are examples of 
evolving technologies that will require integrated systems to effectively 
manage the grid.”

On risk and growth

 “Be bold but make sure you understand the risks. Fortis just expanded 
its utility operations to the United States, and we now have almost 
40% of our assets in two US states. This expansion took place after we 
conducted an enormous amount of work to understand the US utility 
business and its inherent risks.”

On next-generation energy 

“More energy is coming from renewables, like wind and solar, with 
benefits for conservation and efficiency. Meanwhile, natural gas, due to 
its abundant supply in North America, has become a viable alternative 
to coal. These developments minimize the sector’s impact on the 
environment. At the same time, our customers value reliability. We have 
to ensure that reliability is sustained at a minimum at today’s levels as 
we implement new-generation sources and technology.”

Barry Perry
President 
Fortis Inc.  
St. John’s, 1986-89

Jim Lutes
Managing Partner 
Atlantic Canada

Biggest industries  
150 years ago:  
Consumer products (National Sea Products) 
and telecom (MT&T and NB Tel)

achievements over the years. Your 

contributions have helped us build 

a winning team, determined and 

motivated in the pursuit of the next  

150 years of success. 

Biggest industries 
now:  
Energy, oil & gas, government 
& public sector
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Atlantic  | Our alumni speak

Carrie Cussons
CFO and Corporate 
Services    
Trade Centre Limited 
Halifax, 1989-96

Judy Steele
President and Chief 
Operating Officer 
Emera Energy Inc.   
Halifax, 1985-99

On emerging trends in the public sector 

“There is an increasing expectation of public sector 
organizations to be fully transparent and accountable; 
organizations that resist are finding it difficult to maintain 
credibility. There is also growing pressure to behave more like 
private sector enterprises in terms of entrepreneurialism and 
business decisions. Organizations need to be agile and adapt 
to an ever-changing business climate and economy.”  

 On the impact of technological change 

“The events business is fluid and the needs of our clients 
change rapidly. Technology enables us, among other things, 
to react in real time to the needs of an event. At the same 
time, we are in the people business. While technology can 
make us more efficient, it can never replace the value of 
human connection and the importance our clients place on 
having a reliable expert who is responsive to their needs.” 

On	finding	talent	

“More and more, we are hiring based largely on attitude. It 
is important that young professionals understand the value 
of hard work, commitment and a willingness to collaborate 
within a broader team. While core skills and competencies are 
always important, fit, behaviour and natural leadership ability 
are essential for success.”

The dominant force shaping Canada’s future

“I can sum it up in one phrase – energy security. We 
depend on non-renewable fossil resources that are not 
only depleting, but have environmental impacts. And they 
won’t get cheaper as they get scarcer. We need to find 
ways to make our system more sustainable so we can 
continue to enjoy the lifestyle to which we have become 
accustomed.”  

The road to the future

“Solving the puzzle of energy storage on a large scale, 
increasing the efficiency of wind and solar technology, 
using technology to help people manage their energy 
consumption more effectively — the list of opportunities 
is long. I don’t underestimate the challenge, but I 
am optimistic we can take it on. Canada has a real 
opportunity to provide leadership, and, ultimately, the 
impact will be transformative.”

On solving the talent crunch

“Expand the pool in all labour categories to include 
women. Broaden immigration policies. Align inter-
provincial rules and regulations to enable greater 
freedom of movement. Think creatively about work 
structure to enable more people to participate.”

Did you know? 
EY’s Atlantic Canadian Managing Partner Jim Lutes is following in good 
footsteps. His father Rollie Lutes was the Saint John Office Managing Partner 
from 1970 to 1985. When the firm celebrated its 125th anniversary, they were 
the only father and son to be partners in the firm at the same time. 
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G
Charles-Antoine St-Jean

Canadian Leader, Government and Public Sector

Governments at all levels continue to struggle to deliver 
services and reduce deficits, particularly as unemployment 
levels continue to remain higher than desired and interest rates 
remain low. Regulations, regulatory reporting and greater 
demands for transparency and accountability are also placing 
pressure on government resources already stretched thin.

Yet these challenges also present opportunities to develop 
innovative new ideas. Public-private partnerships (P3s) are only 
one example of the growing opportunities Canadian companies 
have to work with governments. This is a trend we expect will 
continue into the foreseeable future.

In addition to collaborative partnerships, governments are 
focusing on entrepreneurship, providing a number of incentives 
for entrepreneurs to thrive. All levels of government recognize 
that entrepreneurs play a vital role in sustaining a healthy, 
vibrant economy. On one hand, the Canadian government is 
making efforts to improve the regulatory and tax regimes that 
can encourage startups to grow in a still-recovering economy. 

On the other hand, entrepreneurs — including many of 
our alumni — have indicated that more effective support is 
necessary, in the form of more incubators and better integrated 
networks across government, entrepreneurs and corporations. 
By bringing together this power of three, Canada has an 
opportunity to turn our economy into the envy of the world.

Here at EY, we’re excited by the challenges presented by the 
ever-evolving conditions of the public sector, and are honoured 
to work with an array of clients across the country. As we mark 
this anniversary, I salute the many EY alumni who have earned 
leadership roles in government and the 
public sector. Above all, I appreciate the 
pivotal role our alumni have played in 
building EY’s Government and Public 
Sector practice.  

Our alumni speak:

“In Canada, population aging and climate change 
will be the two major challenges our government will 
have to face down. A drop in the active population will 
have a direct and significant impact on public funds.
Weather events will be more frequent and severe. Our 
governments will need to have the flexibility to adapt to 
these changes and continue to carry out their mission 
to protect their citizens.”  

Sheila Fraser
Former Auditor-General of Canada  
Corporate Director at Bombardier Inc.  
and Manulife Financial 
(Quebec City)

“The importance of 
accountability, transparency 
and ethics in all industries has 
undeniably grown in recent 
years. At EllisDon, we consider 
our culture of transparency a 
competitive advantage.”  

John Bernhardt
Executive Vice-President and CFO  
EllisDon  
(Toronto)

“Public sector organizations will be 
challenged  to attract and retain 
skilled people. These organizations 
are criticized for many reasons, yet 
lots of good work happens. There’s an 
opportunity to get their message out 
and advocate for the great things being 
done.”

Tim Wiles
Chief Executive Officer, Credit Union Deposit 
Guarantee Corp.  
Former Deputy Minister of Finance, Alberta 
(Edmonton)

ts
Public potential  
governments 
working smarter and better 

“Doing more with less” is the current mantra for government and public sector 
institutions around the world, and Canada is no exception. Globalization, shifting 
demographics, urbanization and climate change are just a few of the long-term and 
systemic trends reshaping Canadian governments in the 21st century.
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I

Karen Wensley
Executive Coach 

Retired Tax Partner, EY

As a new employee at EY many decades ago, I believed 
that I would succeed by dint of brains and hard work. 

 The power of a 

personal brand
The evolution 
of a CFO
Michael Conway, President and  
CEO of FEI Canada, looks ahead to 
the future of financial leadership.

Chief Financial Officer (CFO) 
leadership means being 
instrumental in a company’s 
success by going well beyond 
merely providing accurate financial 
information, to finally becoming a 
trusted strategic advisor. According 
to Michael Conway, President and 
CEO of FEI Canada, the country’s 
association for senior financial 
executives (www.feicanada.org), 
increasingly the value of CFOs lies 
in interpreting and anticipating risk, 
being an objective advocate and 
understanding greater business 
context. 

“FEI Canada’s research has 

described the journey that CFOs 

undertake, which we have coined 

the CFO trust pyramid, and which 

starts by creating a foundation of 

understanding,” Conway says. “This 

is where CFOs build knowledge of 

the business and ensure reliability 

of its financial reporting. From 

there, CFOs become facilitators 

that business unit heads rely upon, 

providing them with solutions on 

many issues and ultimately helping 

their teams deliver on their business 

plans. Once CFOs are trusted to 

deliver unquestioned soundness of 

the numbers and add value to their 

peers, they can finally ascend to 

the leadership level of the pyramid. 

There, the ultimate CFO role is that 

of strategic advisor and partner to 

the CEO and the board.”

I quickly learned that more was 
required, and by the time I became a 
partner, I had figured out that strong 
relationships – with clients, colleagues 
and staff – were a key ingredient. But 
if anyone had suggested I needed to 
work on my brand, I would have been 
incredulous. Surely how other people 
perceived me was their problem, not 
mine.

The naivety of this view was brought 
home to me at a retirement dinner, 
where the retiree had the opportunity 
to reflect on — and poke gentle fun at —  
his colleagues. When my turn came, I 
was described as “the nicest partner 
I’ve ever worked with.” He meant it as 
a compliment, but I was devastated. 
“Nice” is not the brand you want as a 
young, female tax partner. I didn’t want 
to be perceived as the meanest person 
he had ever worked with, of course, but 
what about my great client-handling 
skills, my toughness as a negotiator, my 
ability to assemble the best team? 

Clearly, my brand needed some work.

Over time, I realized that everyone 
has a personal brand. People make 
decisions based on that brand, decisions 
like whether to hire or promote you, 
whether to award you a high-profile 
project and whether to join your team. 
You can either be passive — and allow 
people to impose a brand on you — or 
you can actively shape your brand, 
based on the strengths that will be most 
valued in your career. 

Personal branding has been criticized as 
narcissistic. But I believe the opposite 

is true. Your brand is your value 
proposition – it’s about how you can 
help other people be more successful. 
Personal branding isn’t about “spin” – 
your brand will only be successful if it’s 
authentic, based on your strengths and 
aligned with your values. 

Keys to a great brand:
• Build on your strengths – with the 

help of mentors, decide what you’re 
really good at.

• Align those strengths with the 
attributes valued by your clients and/
or your organization, and focus on a 
few key messages.

• Identify and reach for the best ways 
to deliver that message – through 
key relationships, speaking and 
writing opportunities, and high-profile 
projects. 

Now that I’m retired — sort of — I get 
great satisfaction in helping people build 
their brands, as a volunteer mentor, a 
teacher and an executive coach.

And that’s the final lesson: build your  
brand by helping others build theirs.
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Leading change
Women in the boardroom

Throughout EY’s history, we have remained committed to developing high-quality 
leadership	–	among	our	people	and	the	clients	we	serve.	

In recent years, we have been particularly active in driving 
the business case for women in senior management and 
boards. The number and calibre of our women alumnae who 
have achieved senior leadership roles only reinforces what 
we’ve known all along – that an environment where everyone 
can contribute their full potential is critical for the success of 
Canadian businesses and a strong economy.

Our people have been instrumental in helping to build such 
EY programs as our Entrepreneurial Winning Women™ . 
We continue to collaborate with premier allies in this field, 
including Catalyst, the International Women’s Forum (IWF), 
the Canadian Board Diversity Council and Women in Capital 
Markets. 

This November, EY is proud to sponsor a roundtable series 
hosted by Catalyst and IWF, in which CEOs and board chairs 
will explore the implications of securities regulators’ proposed 

requirements for listed companies to disclose strategies to 
improve women’s representation on boards and executive 
committees.

We salute the alumni – men and women alike – who have 
played an integral role in helping EY build a prominent voice 
on this issue, and who continue to lead meaningful change 
that is building a better working world for our clients, our 
people and our communities

Anne-Marie Hubert
Managing Partner, Advisory

Fiona Macfarlane 
Chief Inclusiveness Officer  
and Managing Partner, BC

A bright future powered by a unified CPA
This is an exciting and pivotal transition period for Canada’s 

accounting profession, according to the Chartered 

Professional Accountants of Canada (CPA Canada). More than 

190,000 professional accountants are uniting under a single 

new designation, Chartered Professional Accountant (CPA). 

Coming together are Chartered Accountants (CAs), Certified 

Management Accountants (CMAs) and Certified General 

Accountants (CGAs). 

“The future looks bright,” says Kevin Dancey, President and 

CEO of the profession’s national organization, CPA Canada. 

“CPA is well on its way to becoming Canada’s internationally 

recognized pre-eminent accounting designation and business 

credential.” 

Graduates earning a CPA will have the technical skills 

required in the marketplace, as well as the softer skills that 

are increasingly becoming more in demand. In addition, the 

profession is developing a separate certificate program for 

individuals who aspire to a 

career in accounting but not as 

a designated CPA. 

 “Both will service the market 

need by supplying strong 

candidates with the skill sets 

required based on demand,” 

explains Dancey. “Taking action 

to strengthen our profession benefits 

Canadians, businesses and the economy 

over the long term.” 

Connect: 150th anniversary special edition
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Our former 
chairmen reflect 
on the firm’s  
enduring 
evolution in 
Canada

Lou Pagnutti
Chairman and CEO 
2004-10

Lou began his career in the firm’s Assurance 
practice in 1981, transferred to Tax in 1986 
and became a partner in 1991. From 2004 until 
2010, he served as Chairman and CEO, as well as 
a member of the Americas Executive Board. He 
was named Asia-Pacific Area Managing Partner 
in 2010, a position he held until 2013. Today, as 
Global Managing Partner – Business Enablement, 

Lou oversees the strategy and its execution for all of EY’s globalized functions, including 
finance, risk management, shared services, talent hubs and technology, ensuring that they 
are closely connected with the business.

Looking back…

“As I reflect on my six years as Chairman and 
CEO, it was a tale of two halves. From 2004 
to 2007, we had a favourable economic 
environment and we were effective in 
executing our strategy. We achieved 
exceptional growth in both people and 
revenue. 

“From 2008 to 2010, the financial crisis and 
resulting global recession was another story. 
Despite the challenges, we were able to pull 
together to effectively manage our business 
and preserve our investment in our people. 
During my tenure, we grew by more than 
1,000 people – an increase of over 50%.

“I was particularly proud that throughout 
this period of growth and then economic 
instability, in both good times and bad, we 
maintained our strong culture. We were 
recognized continuously as one of the Best 
Workplaces in Canada and Canada’s Top 100 
Employers, as well as one of Canada’s Best 
Diversity Employers and Best Employers for 
New Canadians.  

…and looking ahead

“The world is becoming more global every 
day. Working in North America, Asia 
and Europe has shown me that people 
everywhere are more alike than they are 
different. It has also reinforced my belief 
that the organizations that will succeed are 
those that can harness the power of diverse 
points of view to foster innovation and to 
achieve the best results. 

“EY Canada’s inherent culture of diversity 
and inclusivity positions us very well in this 
rapidly globalizing world. As we embark 
on our next 150 years, I am sure that 
by working inclusively we will build high- 
performing teams that deliver exceptional 
client service, and we will continue to win 
locally and globally.”

Reflections from the top 
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David Leslie
Chairman and CEO  
1999-2004 

A Fellow of the 
Institute of Chartered 
Accountants of Ontario, 
David began his career 
at EY in 1967. During 
an illustrious 37-year 
EY career in which he 
worked predominantly in 

the Tax practice, David was seconded to the federal Department of 
Finance as a Senior Tax Advisor on Tax Policy and Legislation. He 
served as Chairman and CEO from 1999 until his retirement from 
EY in 2004. Today, David serves on the audit committee or as a 
member of the board of directors of several companies, including 
Empire Company Limited, Enbridge Inc., Sobeys Inc. and Crombie 
REIT.

Looking back…

“In my decades working with Canadian companies, I have witnessed 
numerous changes to Canada’s business environment. The two 
events that I see as having the greatest impact, certainly today but 
also for a number of years now, are globalization and technology. 

“EY’s evolution toward globalization in Canada began when the 
Canadian partners voted to integrate with the US firm in 1998. 
This move provided unparalleled opportunities for our people to 
grow and develop in ways that they had never been able to before. 
As we gained access to a larger critical mass, the parochialism of 
geography disappeared.

…and looking ahead

“As globalization and technology continue to fundamentally change 
the business landscape, Canada needs to be relevant on a broad 
basis. Although our natural resources will continue to be a pivotal 
driver of our economy, we have to move beyond our historical roots 
as “hewers of wood and drawers of water.” We have to expand our 
economic strengths across a broad range of industries if we want 
our companies to excel on the global stage.”

Ron Gage
Chairman and CEO 
1993-99

Ron joined the firm in 1961 
and became a partner in 
partnership in 1970. From 
1993 through 1999, he 
served as Chairman and CEO, 
steering the firm through 
a challenging but exciting 
period of its history. Ron 

retired in 2012, having served on some of Canada’s most influential 
boards. 

Looking back…

“The 1990s were a tumultuous period in Canada’s economy. We were 
in the midst of Canada’s deepest recession to date. The prolonged 
turbulence, plus the realities of the global economy, forced many 
companies to take a long, hard look at the way they did business.

“True to our nature, the people across our firm recognized that 
turbulence means change, and where there is change there is 
opportunity. We were determined to capitalize on those opportunities. 
I’m proud that our people understood that a new strategic vision and 
shared values would help us reshape the culture of the firm and thrive in 
a radically changed world. 

…and looking ahead

“Today, I see renewed turbulence and slow recovery for Canadian 
organizations amid fast-changing export markets, cost, labour and 
productivity challenges and changing demographics — and many more 
factors that are transforming the environment in which we do business.  

“But I remain optimistic! Such turbulence provides renewed 
opportunities for EY to build a better working world. Likewise for our 
alumni, who as executives or directors are guiding a new generation of 
Canadian organizations to global success. 

“I’m proud of what the firm has accomplished. Now that we’re at our 
150th anniversary, it’s a striking example of success driven by people 
who are resilient, open minded and committed to building trust.”

Reflections from the top 
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1864 
Thomas Clarkson founds 
a trustee and receivership 
business in Toronto.

1913
Clarkson, Gordon & Dilworth opens at 
15 Wellington Street West, Toronto.

1939
Clarkson allies with 
Woods Gordon 
& Co. to expand 
into management 
consulting. 

1944
Allies with Chicago-based Arthur 
Young & Co. 
J.D. Woods and Gordon is established.

1946
Rebrands as Clarkson, 
Gordon & Co.

• Toronto’s population is 48,000, 
and the city has become a thriving 
financial centre. 

After returning from active service in 
the First World War, principal partner 
H.D.L. Gordon is known as The 
Colonel; he remains directly involved 
with the firm into his eighties (1950s). 

Principal partner 
Geoffrey T. 
Clarkson is so 
highly regarded 
for auditing that 
he is the auditor 
for five different 
Canadian banks  
at once. 

PIONEERS
During the Second World War, the 
firm hired 50 women, known as lady 
audit clerks (LACs). Three earned 
CA designations, including Gertrude 
Mulcahy, a great-great-granddaughter 
of founder Thomas Clarkson. In 1947, 
she became the first woman to qualify 
as a CA with the firm.

The discovery of oil in 1947 
near Leduc, Alberta fuels the 
firm’s western  
expansion  
through the  
1940s and  
1950s. 

1910s

1864

1930s
1940s

1950s
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2000s

2012

2014

2013
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1944
Allies with Chicago-based Arthur 
Young & Co. 
J.D. Woods and Gordon is established.

1946
Rebrands as Clarkson, 
Gordon & Co.

1959
Offices	open	in	Brazil	to	support	
audit activities conducted there by 
the	Canadian	firm.

1960
Woods, 
Gordon 
& Co. is 
formed.

1969 
The firm moves into new offices in the 
Royal Trust Tower (now T-D North) of 
the iconic Toronto Dominion Centre.

1980
Adopts the 
names Clarkson 
Gordon and 
Woods Gordon.

Luce Saint-
Pierre becomes 
the	firm’s	first	
woman partner. 

1964 
Clarkson, Gordon & 
Co celebrates 100 
years in Canada. 

1978
Forms the Small Business Group to provide 
business advice to smaller companies. 

CAPTURING CANADA
By 1969, the firm has collected 
nearly 900 works of art depicting the 
story of Canada’s development. 
By 2014, the collection has grown to 
over 4,000 prints. 

PIONEERS
During the Second World War, the 
firm hired 50 women, known as lady 
audit clerks (LACs). Three earned 
CA designations, including Gertrude 
Mulcahy, a great-great-granddaughter 
of founder Thomas Clarkson. In 1947, 
she became the first woman to qualify 
as a CA with the firm.

By the early 1980s, 
this group has evolved 
to become the 
Entrepreneurial Services 
Group.

In 1985, the firm 
has over 500 “micro-
computers” in use.

PIONEERS
Firm colleagues Ross Skinner and 
Rod Anderson develop “analytical 
auditing” in the 1960s; the book The 
External Audit expands on this work 
and quickly becomes the essential 
Canadian text. Rod later develops 
“dollar-unit sampling”, which 
becomes widely accepted by the 
audit profession. 

The discovery of oil in 1947 
near Leduc, Alberta fuels the 
firm’s western  
expansion  
through the  
1940s and  
1950s. 

Walter Gordon 
retires from the 
firm in 1963 
to become 
Canada’s new 
federal Minister 
of Finance.

By 1964, the firm 
has 12 offices and 
900 staff, including 
92 partners.
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1989 
Arthur Young combines with Ernst & 
Whinney to create Ernst & Young.

Clarkson Gordon adopts the new 
name in Canada.

2002
Ernst & Young 
combines with 
Andersen 
practices in 57 
countries.

2014 
150 years  
strong in Canada!

2013
EY Entrepreneur Of 
The Year™ celebrates  
20 years in Canada.

EY unveils new name, 
brand and renewed 
purpose:  building a 
better working world.

1991
Moves into the new 
Clarkson Gordon (now 
Ernst & Young) tower of 
the Toronto-Dominion 
Centre.

1994
Launches the Ernst & Young 
Entrepreneur Of The Year™ 
awards program in Canada.

2012
Becomes an 
official	multi-
year sponsor of 
Cirque du Soleil 
in Canada.

Since then, EY has 
recognized more than 3,200 
finalists and presented more 
than 950 awards. 

In 1985, the firm 
has over 500 “micro-
computers” in use. Retired partner 

Geof Clarkson 
holds a portrait of 
founder Thomas 
Clarkson (his 
great, great 
grandfather), in 
front of a portrait 
of G.T. Clarkson 
(his grandfather). 

At the time of the rebranding, 
Clarkson Gordon is the second 
largest national firm within the 
Arthur Young International 
network.

• Over 5,000 staff, including 360+ 
partners,	across	17	offices	in	Canada. 

• Global network: part of a US$27 billion 
company operating in 150 countries 
with more than 190,000 people. 
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We asked our alumni to describe the future 
of Canadian business. 

Here’s what they shared.



“If Thomas Clarkson were alive today, he’d be amazed at the size of the firm and the 
many services it provides to its clients. He would be impressed by the way the firm 
has adapted to the constant changes our working world demands today. Our family 
is so excited to share this milestone with the firm and is looking forward to all the 
firm will accomplish in the next 150 years.”

Geof Clarkson 
Great-great-grandson of Thomas Clarkson, Founder of Clarkson Gordon in 1864

    Whenever you join, 
 however long you stay,  
the exceptional EY experience 

 lasts a lifetime.


